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Dear Readers,

I'm sure you'll all agree that it’s nice to see the warmer weather finally setting in.
Let’s hope that the Tianjin government’s efforts to improve the quality of our air
pay off and we can look forward to a healthy spring and summer!

Speaking of regulations, we have seen recently that the authorities are also
making significant moves to rebalance the economy and reposition the financial
sector for sustainable growth. It is true that, as recent key measures of China’s
economic performance indicate, the economy is growing at a slower pace now
than it has for some time. However, the important thing to remember is that the
slower growth is partially reflective of a deliberate tightening of credit markets,
a reduction of corporate and local government debt and a move away from
export reliance; all of which are positive for future stability and prosperity.

In March we saw the central bank allowing the renminbi to depreciate in
value, before then increasing the daily trading band to 2%. Whilst this has not
been good news for our purchasing power in the short term, it does paint an
encouraging picture with regards to future liberalisation of the currency and
the financial sector as a whole. These developments feature prominently in our
Economy Report and Investment column this month, so we would advise you
to read these articles and gain more of an insight into what is going on with
your money.

Without a doubt one of the most prominent talking points of the last year or so
has been the Chinese real estate sector. All segments of this country’s property
market have boomed so much over the last few years that many analysts are
seeing it as a colossal asset bubble that will eventually derail the entire economy
unless it is kept under control by the authorities. Property prices continue to rise
and the demand for commercial and residential space continues to increase-
particularly in cities like Tianjin. For this month’s Cover Story we spoke to a
business leader who is at the epicentre of Tianjin’s real estate sector, Mr. Michael
Hart of Jones Lang Lasalle. His outlook is refreshingly optimistic at a time when
so many of the commentaries in the mainstream media are awash with doom
and gloom. I would definitely recommend reading our interview with him.

This month’s Feature Story uncovers the lives, characteristics and spending
habits of the richest people in China. As relatively little is known about this
extraordinary segment of society, especially in comparison to their western
counterparts, I'm sure you will also find this article to be very insightful and
interesting.

And as always, be sure to check out all of our monthly columns which give
you the very best expert information on issues related to the business sector.
For more information about our magazine, please visit our website: www.
businesstianjin.com.

Yours sincerely
Josh Cooper

Y

Managing Editor | Business Tianjin Magazine
managingeditor@businesstianjn.com
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A A Leading Insight into China’s Real Estate Sector

Commentary and speculation surrounding China’s booming property market is ubiquitous
across all of today’s media publications. Every week there seems to be some important
economist, financial commentator or China watcher giving us their thoughts on this country’s
real estate sector, often with reference to ‘over heating asset prices’ and ‘hard landings’. There
can be little doubt that real estate has indeed been a centrally important aspect of the Chinese
economic story for the past couple of decades, and will likely continue to be in the years to
come. Not only has this sector generated massive corporate profits and facilitated the nation’s
overall economic development, it has also been a very significant space for Chinese investors-
many of whom face difficulties in deploying their capital into other asset classes. See P16

<« Up Close and Personal with
the General Manager of Banyan

Tree Tianjin Riverside

Said to be the resting place of the Hindu
god, Krishna, the Banyan is a large tree with
a thick but intricate trunk. Its leaves spread
far out and have dangling aerial roots which
means that if you go under a Banyan Tree it
provides you with a resting place, a sanctuary
and an escape from the world around you.
Richard Neo feels this is very much applicable
to Banyan Tree Tianjin Riverside. See P20

<« Is It Time to Ditch or Stockpile

the Chinese Yuan?

What a wonderful run it has been for China’s
coveted currency. It has been steadily
s appreciating against all of the world’s
major monetary units for as long as we can
remember. Analysts have touted the so called
‘rise of the redback’ as an inevitable event,
with further appreciation being a predictable
consequence. Until recently the country’s
central bank and its leading policymakers
have been adding fuel to the fire by
implementing the right measures to prepare
for a free flotation of the yuan at some point
in the near future. See P28

<« Turning Talents into Strengths
One of the standout moments of the 1999
science-fiction movie, “The Matrix,” is when
the newly awakened hero, Neo, discovers
that he can download needed skills straight
from an online database and directly into
his brain (it helps that he has a plug in the
back of his head). So, when he needs to
know kung fu or how to fly a helicopter, he
merely needs to plug-in and wait for his new
expertise to finish downloading. See P40
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‘ Biz Briefs

TIANJIN NEWS

Tangla Hotel Tianjin Wins the
“Conference Hotel of the Year
2013" by China BT MICE

Business Tianjin, 13 March

By virtue of modern meeting facilities
and professional banquet service, Tangla
Hotel Tianjin won the “Conference Hotel
of the Year 2013” award at the 2013
China Conference Travel and Meeting
Industry Annual Awards Ceremony.
China BT MICE is one of China’s most
recognized MICE trade publications for
professionals in the media and the MICE
booking business. This award aims to
reward the most outstanding hotels,
destinations, airlines and exhibition
venues which made distinguished
achievements in the China Conference
Travel and Meeting Industry of 2013. As
the first hotel in mainland China and the
sixth hotel globally to be bestowed the
“International Six Star Diamond Award”
by the American Academy of Hospitality
Sciences, Tangla Hotel Tianjin has
always been committed to providing
unique products and services for the
MICE industry.

President Xi Envisions
Beijing-Tianjin-Hebei Economic
Sphere

www.ecns.cn, 3 March

Thirty-five years after China’s reform
mastermind Deng Xiaoping identified
several coastal cities in southern China
as economic front lines, President Xi
Jinping produced his vision for another
integrated sphere in the north. Xi, head
of the leading group for overall reform,
called for integrated and coordinated
development of Beijing and the two
neighbouring provincial areas during
a symposium after listening to work
reports delivered by officials from
Beijing, Tianjin and Hebei province.
The coordination of development among
the three areas focuses on optimizing
the industrial layout and improving the
allocation of the resources, according to a
statement released after the symposium.

The Astor Hotel, A Luxury Collection
Hotel, Tianjin is honoured “Best
Classic Stylish Hotel - Special
Awards”

Business Tianjin, 18 March

The celebration ceremony of the Voyage
magazine took place successfully in
Shanghai. The ceremony attracted a great
many of travel experts, elites in the hotel
industry and media. The Astor Hotel, A
Luxury Collection Hotel, Tianjin was
honoured “Best Classic Stylish Hotel”
and the Starwood Hotels and Resorts was
honoured “The Best Hotel Brand” and
“The Most Influential Hotel Brand” of
Travel Brand Annual Award. Established
in 1863, with 151 years of legendary
history, The Astor Hotel is located in the
heart of the former British Concession.
Throughout its proud history as a
‘Diplomatic Hotel’, it has hosted many
global leaders and landmark events. This
treasured address has been chosen to debut
Starwood’s Luxury Collection brand in
China. The Luxury Collection is a premier
tier for truly iconic world hotels promising
a “unique and cherished experience of
its location and a portal to the city’s
indigenous charms and treasures”.

French Foreign Minister Laurent
Fabius Visits Airbus Factory in Tianjin
www.thestar.com.my, 5 March

In a series of vast hangars, dozens of
Chinese technicians swarm over fuselages
of Airbus A320 planes, foot soldiers in the
battle to dominate what will become the
world’s largest aircraft market. The nearly
completed aircraft at the Airbus assembly
plant in the northern city of Tianjin, are
resplendent in the lives of their Chinese
airline buyers. Since it opened in 2008,
the plant has effectively acted as a
showcase for Airbus’s wares and given
the European manufacturer an advantage
as it competes with US arch-rival Boeing
to dominate Chinese aircraft sales. Now
negotiations to extend the joint venture
beyond its original 10-year shelf life are
entering the final stages.

Cost of Living Survey - Tianjin Offers
Best Value for Money on Mainland
www.ecns.cn, 6 March

The latest findings of The Economist
Intelligence Unit’s Worldwide Cost of
Living Survey showed on Tuesday that
Shanghai, China’s business capital, is
ranked 21st globally and is now more
expensive to live in than the city of New
York. Beijing was ranked 47th, with
Tianjin offering the best value for money
on the mainland, a relocation tool that
compares the cost of living between 131
cities worldwide using New York as a
base city. “Wage inflation has driven up
local prices, but internationally the impact
of a stronger remnibi has also been felt.”
The ranking saw Tokyo unseated by
Singapore as the world most expensive
city, thanks to the declining value of the
yen, despite a return to price inflation
in Japan. Tokyo fell to joint 6th most
expensive globally.

Tianjin Pole Dancer Promoting the
Art of Pole Dancing in China
www.womenofchina.cn, 4 March

As an ambassador of the World Pole
Sport Federation to China, Meng Yifan is
now captain of the China Pole Dancing
Team, as well as being the first Chinese
person to take part in the World Pole
Dancing Sport & Fitness Championship.
Her parents were worried when they
found their daughter swirling around
the pole in her room. When she told
her relatives she was working as a pole
dancing teacher, they frowned and went
silent. The situation became better when
Meng became the first Chinese contestant
to be invited to the World Pole Sport &
Fitness Championship. She set a record
for China at the 2011 competition by
making the top 24 for the individual
competition category. In October 2012,
China established its first national pole
dance team in Tianjin. Meng and two
other female dancers, Song Yao and Cao
Nuo, and one male dancer, Yan Shaoxuan,
made the team thanks to their excellent
performances at the 2012 China Pole
Dancing Championship.
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Bank of China Handles CNY 50m Cross-border Loans
for Tianjin Eco-City
www.menafn.com, 7 March

Bank of China Limited said that
it has handled 50 CNY million
cross-border CNY loans for
Sino-Singapore Tianjin Eco-City
Investment and Development
Co., Ltd (SSTEC), being the first
lender to handle such service in Tianjin Eco-City. The loans were
headed by the Tianjin branch of BOC and arranged abroad by
the Singaporean branch. Financing will be used to build projects
and for daily operation of SSTEC. Tianjin Eco-City is a strategic
cooperative project between China and Singapore.

Vice Premier Stresses Reform in Discussion with Tianjin
Lawmakers
english.peopledaily.com.cn, 10 March

Premier Li Keqiang and other
Chinese leaders on Thursday
joined lawmakers and political
advisors in examination and
deliberation of a government
work report, calling for efforts
to push reform. The report
was delivered by Li at the
opening of the annual session of the National People’s Congress
(NPC), China’s top legislature, on Wednesday. In his discussion
with NPC deputies from Shandong Province, Li noted that
China still faces a severe and complicated economic landscape
this year, and he urged stable and sound growth through reform
and innovation. He said the government should leave what
can be handled by the market to the market, and create a fair
environment for enterprises to release market vitality and social
creativity. In his discussion with lawmakers from Qinghai, Li said
it is imperative to keep a balance between economic growth and
ecological protection in the ecologically fragile province, where
lie the headstreams of China’s three major water courses, the
Yangtze, Yellow and Lancang Rivers.

China to Pilot Five Privately Owned Banks, One in
Tianjin

english.cntv.cn, 12 March

China will set up five private banks on a trial basis before the
practice is extended to more places, the chief of the country’s
banking regulator said on Tuesday. The first batch of five banks
will be in Tianjin, Shanghai, Zhejiang Province and Guangdong
Province, according to Shang Fulin, head of the China Banking
Regulatory Commission (CBRC), at a press conference on
the sidelines of the annual parliamentary session. Ten private
companies, including Internet firms Alibaba and Tencent, have
been selected to take part in the preparation work for setting up
the banks, said Shang. Shang did not provide a timetable for
the launch of the banks, saying that they will be approved when
“conditions are ripe.” Setting up private banks in China was
written into an ambitious reform package rolled out after a key
plenum of the Communist Party of China Central Committee
in November, representing further opening up of the country’s
banking sector. Compared with existing commercial banks,
the private banks will be subject to the same regulation and
supervision, according to the CBRC chief.
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Tianjin-made Snack Found to
Contain Excessive Amounts of
Saccharin

www.ecns.cn, 11 March

Two substandard snacks were ordered off
supermarket shelves by the Beijing Food
and Drug Administration, the Beijing
Daily reported. One of the foods is the
Jumanxiang beef-flavored flour-based
snack produced by the Hunan Xiaoxiao
Food Company. It was found to contain
too much sweetener. The other food
item is sweet garlic, produced by the
Tianjin Tianyu Pickle Company, which
was found to have excessive amounts
of saccharin. The chemicals enhance
the flavour of sweetness, but have no
nutritional value; they have also been
linked to weakened gastrointestinal
function and adverse effects on the
nervous system.

World Economic Forum Helps
Tianjin Shine as a World Class
Business Events Destination
www.cel.asia, 14 March

The port city of Tianjin has a shining
jewel in its annual conference schedule,
an event that acts as an international
showcase for its facilities. The World
Economic Forum, organised by the same
group that puts on the famed Davos
conference, is scheduled to hold its New
Champions meeting in the northern
China city again this September. The
official hotel is the newly opened The
Ritz-Carlton, Tianjin — although the forum
will boost business for other properties
and conference-related operations in
the city. The recent focus on Tianjin
has been partly fueled by the creation of
vast new industrial estates by the likes of
Boeing,Toyota and Samsung, lured by
government incentives, low costs and a
skilled workforce. That, in turn, has led to
huge demand for meeting facilities to cater
for regional, national, and international
conferences. Tianjin’s European-style
buildings have also proven a drawcard
for visitors, and some luxury hoteliers are
keen to identify their properties with the
grandness of yesteryear, particularly in
meeting-space offerings.

FINANCE

Chinese Investors in Germany,
Study Shows
Xinhua, 26 March

As works councils and trade unions
in Germany managed to conclude
agreements with Chinese companies
on collective bargaining coverage,
investments and job security, the
Chinese investors were far more
co-operative than many other financial
investors. In 2011, investors from
China took over the majority or
significant portions of eleven major
companies in Germany that were joined
by seven more companies in the first
half of 2012 alone. “The interest of
Chinese investors in German takeover
targets has awakened,” said Oliver
Emons, an economist at the Hans
Boeckler Foundation.

LIVE LIFE TQ

DISCOVER

The reason way we love afternoon delight.
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Investment & Market Liberalisation
to Boost Chinese Healthcare
Xinhua, 26 March

The country will work to establish a
universal medical insurance system,
speed up reform in public hospitals, and
relax market entry requirements for the
private sector to build health institutions
in an orderly manner. The State Council
has vowed to improve its essential
medicines system and regulate the
circulation of medicine by cracking down
on criminal offences and disciplinary
violations and controlling the price of
drugs. Essential medicines refer to those
which satisfy healthcare needs and which
must be made available to the public
at all times in adequate amounts and in
appropriate dosage forms. It was decided
at the meeting, a national database will be
set up to facilitate the reimbursement of
medical costs for patients across different
regions, and a public hospital reform
program will be expanded to cover more
than half of county-level hospitals.

LAW & POLICY

Official Dismisses Talk of Deputy
Political Centre
www.chinadaily.com.cn, 19 March

The Beijing-Tianjin-Hebei region denied a
rumour that Baoding is the first choice to be
the deputy political centre after Beijing. The
governments of Beijing, Tianjin and Hebei
province as well as related departments
of the central government have been
working together to locate the functions
of the three for regional cooperation,
based on documents guiding the regional
development. Baoding in Hebei province
has been preliminarily considered to be the
first choice for a deputy political centre,
sharing the political function of Beijing,
which is the agreement reached by the
three governments. And some public
institutions under ministries and educational
institutions will be among the first to move
to the capital’s southern neighbour. The
people involved in the move will keep their
permanent residence in Beijing to reduce
possible opposition, it said.

Legislators Propose New ‘Clean
Air' Law

www.shanghaidaily.com, 4 March

Local legislators proposed to the national
legislative body a new Air Cleaning Law
to replace the Air Pollution Protection
Law. The new law would seek to treat
polluted air rather than simply trying to
prevent further pollution, legislator Zhang
Zhao’an said. “The legislation would
help to curb air pollution by changing
the economic development structure and
by severely punishing violators”. People
and firms found guilty of polluting the air
will face stiff new penalties under revised
legislation set to come into force this year.
One of the major reasons for the worsening
air quality is that the penalties for breaking
the law are relatively low, yet it is very
expensive for the authorities to enforce it.
Zhang Zhao’an said all new construction
projects in the city will be required to pass
an environmental evaluation study that
pays particular attention to the impact on
residents living nearby.

LOGISTICS

Integrated Logistics Key to
Promote Agri-food Exchange
between China & Italy
Xinhua, 17 March

Fol | %" 4
The recent launch of a project to export
Italian agri-food products to China has
developed a model of “integrated logistics”
between the two countries that creators said
can ease and optimize bilateral exchange.
Chinese logistics company Shanghai
Haibo, which is a subsidiary of China’s
second-largest food group Bright Food, and
Shanghai-based incubator and consulting
firm Qiaolab signed an agreement at the
weekend to create “the first Chinese hub
in Italy” in the northern city of Bergamo.
The project, which also has the objective
to import Chinese products to Italy in a
second phase, was based on an innovative
way of working to promote commercial
exchange in a high-potential sector. Italian
entrepreneurs currently have to find a
distributor or a partner in the Chinese market
to sell their products in China, often with
complex perspectives.

China Logistics Growth Slows
Slightly

Xinhua, 7 March

China’s logistics industry grew at a
slightly slower rate last year, with demand
and added value maintaining steady
growth, new data showed on Friday. The
total value of goods carried by China’s
logistics industry grew 9.5 percent year
on year to reach 197.8 trillion CNY (32.32
trillion USD) in 2013. The pace was
slightly down by 0.3 percentage points
compared with a year earlier. The total
added value of the logistics industry rose
8.5 percent to 3.9 trillion CNY, down 0.7
percentage points from a year earlier. Total
logistics expenditure rose 9.3 percent to
10.2 trillion CNY. The growth rate was 2.1
percentage points lower than a year earlier.
The proportion of logistics costs in the
country’s GDP was 18 percent, the same
level as a year earlier. This percentage was
still much high than around 10 percent in
developed economies.

TELECOM

Samsung Electronics Settled in
Xi'an High-tech Zone
People’s Daily Online, 18 March

Samsung Electronics finally chose Xi’an
City of Shaanxi Province as its long-term
co-operator and invested 7 billion USD
for the Phase I of its ambitious high-end
memory chip of Samsung project in
Xi’an High-tech Zone. The Samsung
Project is the biggest foreign investment
project introduced by the province since
the reforming and opening up, and also
the biggest foreign-invested high-tech
industrial project of electronics in China.
The project applies the most advanced
technology in the world, with production
volume of 100,000 chips every month.
The investment for the first stage of Phase
I reached 7 billion USD. It is predicted
that after the delivery of production
invested by Phase I, annual sales revenue
will reach 66 billion CNY. More than
160 supporting enterprises will gather
here and nearly 10,000 people will be
employed here.
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China Telecom’s 2013 Profit Up
17.4 Percent
Xinhua, 20 March

China Telecom Corporation’s profit
jumped 17.4 percent year on year
to 17.55 billion CNY (2.86 billion
USD) in 2013, according to its annual
report filed with the Hong Kong Stock
Exchange (SEHK) on Wednesday.
The increase, which contrasted to
the 9.5 percent decline in 2012, was
mainly attributed to the company’s 3G
business. The number of 3G mobile
subscribers surged 49.3 percent to 103
million by the end of last year. The
company’s revenue totalled 321.58
billion CNY, up 13.6 percent year on
year, with revenue excluding mobile
phone sales at 284.15 billion CNY, up
10 percent from the previous year. The
number of mobile subscribers reached
186 million, up 15.5 percent year on
year, said the report. China Telecom is
the nation’s largest fixed-line service
provider, and the third largest mobile
telecommunications provider in terms
of subscriber number after China
Mobile and China Unicom. Its shares
on the SEHK slipped 1.25 percent to
finish at 3.15 Hong Kong dollars per
share on Wednesday.

Which Industries Will Be Changed
By the Internet?
People’s Daily Online, 8 March

As one of the popular online financial
products, the performance of Yu’ebao, has
caused ripples in the banking sector. And
its assets exceeded 500 billion CNY. In size
it is comparable to a small bank. With the
increasing popularization of Ye’ebao and
Weixin, a mobile app developed by Tencent,
people are becoming ever more aware that it
is inevitable that the Internet will transform
traditional industries such as finance,
retail, telecom and even education and real
estate. The retail industry was the first to be
affected by the Internet. Facing the tide of
e-commerce, the monopoly on distribution
channels held by traditional retail enterprises
is falling apart, threatening their high
revenues. Outwardly, technological
reform has brought change to traditional
industries, but its real impact has been
in bringing about new ways of thinking.

Mobile Internet Keeps Tibet in
Touch
Xinhua, 15 March

Tibet, on the “roof of the world,” is coming
closer to the outside world through the
Internet and smart mobile devices. Most of
the younger lamas in the monastery have
mobile phones with web capabilities. They
study, search for information, network and
chat. At the end of 2013, there were over 2
million people online in Tibet, more than
two thirds of the population. There is no
shortage of scientific research going on in
Tibet in various fields. Keeping up with the
latest achievements and communicating
with peers are just as possible over 3
kilometres above sea level as anywhere
else. Following the global trend for
advanced healthcare software, residents
of Tibet can monitor their health through
the mobile terminals in their pocket. It is a
great help for doctors to have more data on
their patients.
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Buyers Disregard Brands’ Quality
Concerns
Shanghai Daily, 14 March

AS international fast fashion retailers vie
for a chunk of the Chinese market, they
have also been frequently troubled by
quality problems. But consumers have
largely shrugged off those concerns,
preferring to focus on the latest fashion
trend rather than quality. Poor colour
fastness, a high pH index, unmatched fibre
content and excessive formaldehyde are
the most common problems regularly cited
by quality watchdogs. Fast fashions brands
are known for their current trends, fast
upgrade of products, quick manufacturing
process and affordable prices. At the
same time, the frequent change of fabric
suppliers and the retailers’ pursuit of
lower processing cost hurt quality. In their
pursuit to be out in the market quickly and
cut costs, some of them loosen control
over materials and processing process.
Most fast fashion retailers use original
equipment manufacturer, or OEM model,
which refers to manufacturing products
or components that are purchased by
another company and retailed under that
purchasing company’s brand name.

Nikon China Probe Launched
After CCTV Report on Defective
Products

China Daily, 17 March

Many consumers have complained of
dust build-up on the image sensor of the
Nikon D600 camera, CCTV said on its
annual 3/15 Gala news program. Sales
of the Nikon D600 cameras were halted
on Sunday on some shopping websites
including JD.com and Suning.com, and
the model was replaced with the D610.
One person had the image sensor on his
D600 cleaned five times, but the dust kept
coming back. Nikon China responded to
the news report on Sunday via its micro
blog, saying that the company attaches
great importance to the report and will
provide Chinese customers with high
quality, standardized global service.

China to Invest 160 Billion CNY in
4G Projects
China Daily, 20 March

China is expected to invest about 160
billion CNY (25.71 billion USD) in
fourth-generation mobile network
construction this year, according to
officials from the Ministry of Industry
and Information Technology. Han
Xia, head of the telecommunication
management department of MIIT, said
on Wednesday that the number of 4G
base stations in China is likely to hit
500,000 by year-end. The 4G network
will cover 300 cities across the country,
with a possible user base of 30 million,
Beijing Business Today quoted Han
as saying. Compared with 3G, 4G will
drive China’s economy with greater
force, Han said. He expected the 4G
business to drive economic investment
of more than 900 billion CNY in
China, while 3G projects brought in
investment of 750 billion CNY in the
first year after 3G licenses were issued
in 2009.

GM Recalls 1.5 Million More
Vehicles
China Daily, 18 March

General Motors Co announced
new recalls of 1.5 million vehicles
on Monday and in a virtually
unprecedented public admission by
a GM chief executive, Mary Barra
acknowledged the company fell short
in catching faulty ignition switches
linked to 12 deaths. “Something
went wrong with our process in this
instance, and terrible things happened,”
she told employees in a video message
posted online. Barra said the company
is changing how it handles defect
investigations and recalls. In the last
two months, GM has recalled more
than 3.1 million vehicles in the United
States and other markets. The actions
started with last month’s recall of more
than 1.6 million vehicles for faulty
ignition switches. The latest recalls
cover airbag wiring harnesses, brake
parts and other components across
several models.

CHINA IN THE WORLD

Michelle Obama Starts Landmark
Trip to China
China Daily, 20 March

After a long
journey from
Washington,
US first lady
Michelle
Obama
landed in
Beijing,
starting her
long-awaited
trip to China
with a big
smile and a wave. When Obama, in
an elegant black dress, stepped off the
plane with her mother and two teenage
daughters. Though nobody from the
delegation spoke to the media, the first
lady’s brief debut spread quickly on
Chinese media and micro blogs, where
users discussed what she would wear
and eat, and how she will interact with
Chinese first lady Peng Liyuan. Peng,
Xi’s wife, accompanied her husband
on the Sunnylands visit but did not
meet Michelle Obama, who was in
Washington. Her absence left some
Chinese disappointed and more excited
about the “make-up” meeting. Michelle
Obama spent almost the whole day with
Peng. The two first ladies will visit a
high school in Beijing, stroll inside the
Forbidden City, eat Peking duck and
watch a performance together.

China, UK Hold Major Summit on
Bilateral Ties
China Daily, 1 March

State Councilor Yang Jiechi and British
Foreign Secretary William Hague held the
China-UK strategic dialogue in London and
exchanged views on the long-term issues
involving bilateral relations and the crises
in Syria and the Ukraine. This year marks
the 10th anniversary of the partnership
between China and the UK. British Prime
Minister David Cameron also met Yang
and said the UK will keep closer high-level
exchanges with China, expand cooperation
and exchanges, and strengthen coordination
in international and regional affairs.
China will work with Britain to enhance
mutual understanding and political trust,
promote pragmatic cooperation, strengthen
coordination and cooperation and promote
bilateral relations to a new level. The two
countries both wield great influence on
regional and international affairs.

10 Apr 2014 | Business Tianjin

‘ Biz Briefs

Alibaba buys Stake in Messaging
App Tango

China Daily, 21 March

Tango, a Silicon Valley start-up company
that makes a messaging app, said it raised
280 million USD in a round of venture
financing, with the bulk of the investment
coming from Chinese e-commerce
juggernaut Alibaba Group Holding Ltd.
Alibaba’s 215 million USD investments
— announced days after it said it would
hold a highly anticipated New York
initial public offering that could value the
company at 200 billion USD— will give
it a minority stake and seat on Tango’s
board. Coming on the heels of Facebook
Inc’s 19 billion USD acquisition of
Whatsapp, the deal illustrates the lengths
to which Internet companies will go to
enter the competitive field of mobile
communications. Alibaba, which has
been on an investment spree of late, sees
Chinese rival Tencent — and Tencent’s
WeChat messaging/e-commerce platform
— as a serious threat. Alibaba recently
introduced a WeChat competitor called
Laiwang, but the service has struggled.
Tango’s service counts 200 million
registered users and 70 million active
users with its greatest popularity in North
America, the Middle East, Taiwan and
Singapore, according to the company.

Schools in China, U.S. Team Up For
World-Class Medicine
China Daily, 21 March

Shanghai Jiao Tong University and Yale
University established a joint research
centre in Shanghai that will focus on
so-called translational medicine to benefit
human health. It aims to expedite the
discovery of new diagnostic tools and
treatments by using a multidisciplinary,
highly collaborative approach. The
SJTU-Yale Joint Centre aims to lead the
world in translational medicine research,
striving for breakthroughs in cancer,
cardiovascular disease and metabolic
disease, findings into diagnostic tools,
medicines, procedures, policies and
education. Complementary work will
be carried out based on the partners’
individual strengths. More basic research
and laboratory work will be done at
Yale, while SJITU will focus more on
clinical practices. The two universities
will exchange staff for scientific research,
education and talent cultivation.

China Urges International
Assistance in Addressing Root
Problems

Xinhua, 26 March

A Chinese envoy called on the
international community to help post-
conflict countries address root causes of
clashes, particularly economic and social
underdevelopment. Liu Jieyi, China’s
permanent representative to the United
Nations, noted that many post-conflict
countries and regions face multiple
challenges in economic and infrastructure
reconstruction, poverty elimination,
employment and social security. The
Chinese diplomat also stressed the
importance of strengthening coordination
and cooperation in post-conflict
peacebuilding efforts, adding that the
United Nations and the PBC should
continue to play a coordinative role in such
efforts. Established by the UN Security
Council and the General Assembly in
2005, the PBC is an inter-government
advisory body, tasked with recommending
strategies for post-conflict peacebuilding
and recovery efforts throughout the world.

To subscribe to our daily Biz
Brief E-newsletter, please email

bizbriefs@businesstianjin.com

BusiNess TITANIIN

Freelance Writers,

Editors & Proofreaders
Needed at Tianjin’s
Premier Business
Magazine!

We are looking for:
= Native or high level English speakers who
also have excellent writing skills.

= A good communicator who has the ability to
work as part of a diverse and dynamic team.

= Basic Chinese language abilities and
experience in journalism and/or editing are
preferred but not crucial.

If you are interested in contributing to our
magazine, please send your CV and a brief

covering letter to

gm@businesstianjin.com
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7.6 ]

percent

The unemployment rate for
the 34-member Organization
for Economic Cooperation
and Development (OECD)
was stable at 7.6 percentin
January 2014, with 46.2 million
people looking for jobs. This

is 3.8 million lower than the
peak in April 2010 but 11.5
million higher than in July 2008,
when the global financial crisis
sprouted. Meanwhile, the rate
of youth unemployment in
OECD countries increased by
0.2 percent to 15.7 percent, a
percentage point lower than
the year before.

938.7
Billion

Social financing, a measure
of funds raised by entities
through bank credit and other
means, amounted to 938.7
billion CNY, down 131.8 billion
CNY, or 12.3 percent, from

a year earlier. M2, a broad
measure of money supply
that covers cash in circulation
and all deposits, increased by
13.3 percent year on year to
113.2 frillion CNY at the end of
February.

1.4 |

The Chinese currency has
fallen by 1.4 percent against
the U.S. dollar this year.
Renminbi currency futures
witnessed a record high of
1,461 contracts (146.1 million
USD notional) in February, up
500 percent from the average
daily volume in 2012.

1.6
Million ]

China's automobile sales
amounted to 1.6 million units
in February, down 25.97
percent from a record high
of 2.16 million units registered
in January, according to

the China Association of
Automobile Manufacturers
(CAAM). Auto production
dropped 20.18 percent from
a month earlier to 1.64 million
units, the CAAM said.

4
Million

A Chinese company, Qingdao
Golden Rock Nuts Co., has
agreed with the Kaolack
Chamber of Commerce,
Industry and Agriculture
(CCIAK) to invest more than
2 billion CFA Francs (4 million
USD) in the construction of a
ground nuts transformation
plant in Senegal's central
town of Saloum. The Kaolack
ground nuts transformation
unit, which will have
Senegalese shareholders,
and CCIAK promised to get
the necessary commitment
from the government for

the 5 hectares needed

for the construction of the
fransformation plant.

2012
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7.5% —

China's February exports
came in weak, falling by

18.1 percent year on year,
compared to arise of 10.6
percent in January. CPI
increased 2 percent year on
year in February, down from
2.5 percent in the previous
month and easing inflationary
pressure since the end of last
year. The government has set
the 2014 growth target at 7.5
percent, the same as last year
but lower than the real growth
of 7.7 percent last year.

200

Alipay will join hands with
China CITIC Bank to issue

the first batch of one million
online credit cards with a
minimum credit line of 200
CNY (32.6 USD), a spokesman
for Alipay told Xinhua. The
maximum credit a user can
get will depend on the actual
credit conditions of users on
Alipay, as well as on Alibaba's
e-commerce sites Taobao
and Tmall, the spokesman
said. At present, Alipay has
more than 300 million real-
name registered users and
boasts a large database on its
users' credit.
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Economy

Economy Report

By Joe Jammal

Consumptuous
Change in consumption on previous year

$bn, 2013

B China*

B United States

100 - 0 + 100 200 300 400 500

Private

Government

Total
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The Economist
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S.C. “The world’s second biggest consumer” The Economist Feb 18th 2014.
http.//www.economist.com/blogs/analects/2014/02/chinas-economy

hina’s GDP grew by 7.7
‘ percent in 2013, exceeding

the targeted rate of 7.5
percent. However, despite achieving
the desired growth rate there is
caution surrounding the long-term
health of the economy. Speculation
has arisen over the yuan’s future
after it decreased in value during
February. The HSBC Index of
Manufacturing fell for the fourth
consecutive month. Additionally, the
demand for luxury goods has fallen,
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and spending by wealthy Chinese
dropped by 15 percent in 2013.
Despite these decreases, according
to the recent China Business Report
from the United States Chamber of
Commerce in Shanghai, the overall
outlook amongst international firms
remains positive.

Yuan’s value decreases

Contrary to previous trends, on 18
February the central bank weakened
the yuan. 2013 was a stable year of

growth with an annual increase in
value of 13 percent relative to the U.S
dollar. Given the 2.8 percent increase
of value in January it appeared that
the value of the yuan would continue
to rise. However, a round of dollar
purchases increased the money
supply and caused the yuan’s value to
drop by almost one percent.

It appears that Chinese authorities
were concerned that currency
speculators were beginning to drive
the price of the yuan artificially

high. This weakening served to
shock speculators and hopefully cool
demand. At this point it is unclear
if the current slide in value will
continue. The yuan appears to have
strong fundamentals as both foreign
direct investment and export earnings
remain high. However, according to
the Wall Street Journal, at the same
meeting officials decided to further
expand the acceptable band for the
currency’s value. The yuan is pegged
to the U.S dollar with a range of plus
or minus one percent. Increasing the
acceptable range of the yuan’s value
relative to the dollar could result in
greater fluctuations in the yuan’s value
in the coming months.

Interest rates

The recent failure of Chaori Solar
Energy to meet interest payments
on its bonds for the second time has
resulted in some mild speculation
regarding the strength of the bond
market and the security of debt. The
solar energy sector is currently overly
supplied, so the failure of Chaori to
make payments was not regarded as
a surprise. However, speculation has
persisted over how indicative Chaori
is of the general strength of the
investment climate.

The Chaori Solar Energy crisis has
led multiple experts to reiterate their
concerns over the Chinese banking
system’s ability to cope with a credit
crunch. In December interest rates
jumped to 8.94 percent. This rate was
the second highest in 2013, second
only to June’s spike to 9.29 percent.
Patrick Chovanec, a chief strategist
at Silvercrest Asset Management,
stressed in a recent interview with
Business Insider that implementing
policy changes to secure the banking
system could prove challenging.

The recent expansion of credit has
led, as was intended, towards an
increase in lending and investment.
However, in chasing returns banks
have also become saddled with
various bad debts. Furthering this
problem, multiple banks have major
off balance sheet liabilities. The exact
nature of leverage and liabilities
is unclear so the potential risk of

curbing growth in the money supply
is murky. Alaistair Chan, an analyst
from Moody’s, in a recent interview
with Business Insider states, “The
central bank’s campaign to cut
risky lending practices and over-
leverage in the financial sector via
monetary tightening is a big concern.
The PBoC seems to have learned
from the June 2013 Shibor scare,
but it is still unclear how monetary
tightening against a backdrop of
potential defaults in corporate bonds
will unfold." Chaori’s failure to make
payments has renewed questions
regarding issues of leverage, debt and
transparency.

It is still unclear how
monetary tightening
against a backdrop
of potential defaults in
corporate bonds will
unfold.

The labour force

In unpacking the supply side of the
Chinese economy, the final trend
to consider is the changes within
the Chinese labour force. Last year
the overall size of the labour force
shrank by 2.44 million people. China’s
working population is aging and
therefore will continue to shrink.
Perhaps a more troubling issue is
that in 2013 the Chinese urban work
force, the primary producers of goods,
rate of growth decreased. Possibly
due to the rise in rural wages and the
increased value of land fewer people
are moving to cities for work. Both the
shift in the composition of the labour
force and the new found reticence to
enter the urban labour force will cause
wages to continue to rise.

Unit labour costs are now, according
to the Economist Intelligence Unit,
equal to America’s costs. This in part
means wages are rising. However,
the rise in wages is not inherently
bad, as it will provide consumers
with increased capital. In the long-
term there could be an inflationary

Economy

pressure, but in the short and mid-
term this increase in wages should be
viewed as a positive trend.

Demand

Despite these changes to the supply
side of the economy, firms remain
optimistic regarding China’s potential.
The China Business Report, published
on 25 February by the American
Chamber of Commerce in Shanghai
reported that 86 percent of the 400
surveyed firms are optimistic about
their five-year prospects in China.
Additionally, three-fifths of surveyed
workers planned to increase their
investments by over 15 percent in
2014. Only five percent of firms
planned to decrease investment.

Optimism about China’s outlook
does not mean that the nature of
opportunity is not also changing.
The same report states that in the
Shanghai economy, which grew by 7.7
percent over the first three quarters
of last year, the services sector grew
by 9.1 percent. The manufacturing
sector in Shanghai grew by only 5.1
percent over the same period.

This shift from manufacturing to
services is reflective of the larger
demand trends. Firms are reporting
that the nature of their business
models is shifting towards producing
for China in China. The domestic
market for goods is continuing to
grow, even as international demand
remains fairly low.

Additionally, as the market expands
consumers are becoming more
informed. New opportunities are
growing as firms attempt to better
understand their clientele and
accommodate regional differences
in taste. The new opportunities
for domestic demand seem to be
overriding the supply side challenges
to economic growth. While the
exact forecast remains unclear, it is
evident that China’s economy is still
leaving both consumers and suppliers
cautiously optimistic. [

Visit us online:

btianjin.cn/140401
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A Leading Insight into
China’s Real Estate Sector

By Josh Cooper

‘—‘__—-_:-

ommentary and speculation
surrounding China’s
booming property market is

ubiquitous across all of today’s media
publications. Every week there seems
to be some important economist,
financial commentator or China
watcher giving us their thoughts on
this country’s real estate sector, often
with reference to ‘over heating asset
prices’ and ‘hard landings’ There can
be little doubt that real estate has
indeed been a centrally important
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aspect of the Chinese economic story
for the past couple of decades, and
will likely continue to be in the years
to come. Not only has this sector
generated massive corporate profits
and facilitated the nation’s overall

economic development, it has also
been a very significant space for
Chinese investors- many of whom
face difficulties in deploying their
capital into other asset classes.

We recently spoke to Mr. Michael
Hart, General Manager of the

multinational real estate firm Jones
Lang Lasalle in Tianjin, to get his
insight into this fascinating and
incredibly dynamic sector of the
Chinese economy.

Can you start by giving
our readers a brief insight
into your professional
background?

I have been with JLL for 13 years. I

was appointed to head our Tianjin
office when we opened in late 2006

and I previously worked for the firm
in both Shanghai and Taipei in our
research division. Prior to that, I
spent several years with a Taiwanese
property company that was acquired
by JLL in 2001. In college, while I
studied Finance, I also worked for
a law firm and a bank. My first job
in Asia was with an organisation
teaching English- which helped to
finance my Chinese studies.

I grew up in a rural community in the
middle of America and I had many
part-time jobs including working on
farms and in fast food restaurants. I
believe part-time and summer job
experience is great for building work
skills. It is a shame part-time work
opportunities aren’t more common in
China. Throughout my career I have
also participated in the American
Chamber of Commerce which is a
great place to network, learn about

other industries and volunteer for
roles that help build organisation and
leadership skills.

What would you say are
the key factors behind your
success as a business leader?

An effective leader has to have a great
team and ideally is supported by a
company with good systems and a
strong corporate culture. We have
that at JLL. Great teams operate in an
open and transparent environment
where the staff are respected and can
share their ideas and feedback with
their leaders. I have been fortunate
enough to have had good leaders
most of my working life, including
many at JLL, and have been supported
to learn more about our industry and
about managing people.

A company’s success is never the
result of a single individual and a
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leader needs to publicly recognise
their team and individual colleagues’
achievements. At this point I should
highlight the fact that in Tianjin we
have the real estate dream team!

Tell us what your role within
Jones Lang LaSalle involves
and give us a brief summary
of what JLL does in China and
elsewhere in the world.

Simply put, JLL does real estate for
companies. We have “owner” clients
whose property assets such as office
buildings, shopping centres and
logistics parks are managed or leased
by us. In some instances we are even
able to assist in planning them before
they are built. We have “occupier”
clients such as banks or MNCs who
hire us to make sure they are leasing
or buying real estate that meets their
needs and cost parameters. Many
of the international bank locations
around Tianjin were actually acquired
with the help of our staff. We also
have “investor” clients that use us to
help them find assets to buy. As an
example, we are currently working
to sell one office building and one
shopping centre in Tianjin. My job is
to make sure that we have the right
people in place to support our clients
and that we are supporting and
training our staff.

Your organisation has
been involved in many
developments in the Tianjin
area. Can you tell us about
some of the projects that are
ongoing and what is in the
pipeline?

Our business has a nice balance of
long term and one-off projects. We
continue to manage The Exchange,
Tianjin City Tower, Ningtai Plaza
and TEDA MSD phases A&B. We
also participated in consulting and
select leasing for the Jin Tower, the
Italian concession and Galaxy Mall,
among many other great projects.
We currently have teams selling
several offices along the Hai River
(the Esplande and the Metropolis),
and we are leasing a new retail centre
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called TEDA Fashion Plaza and have
introduced retailers into several yet to
open retail projects in central Tianjin.
In addition to all of that, we are now
leasing data centres and life science
space in TEDA and I expect that we
will soon announce our cooperation
on some new office and shopping
centre leasing appointments.

Why do you think Tianjin is
such an exciting location for
real estate developers and
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investors at the moment?

Last year we published our Tianjin
City Profile and we noted that Tianjin
was not getting the credit it deserved,
especially in the real estate field. The
city has such a strong economy and an
improving commercial environment
that companies will continue to grow
and expand here. New companies
need offices, factories and warehouses.
Employees need places to live, shop
and eat. Tourists need hotels to stay at
and places to visit.

As Tianjin’s economy continues to
grow and diversify, the property sector
will prosper as well. Half of the major
commercial real estate in Tianjin has
been built over the past five years; it is
a very exciting place to be!

From an investment
perspective, we know that
certain analysts at JLL have
had a very bullish outlook on
office and warehouse-related
real estate in Tianjin. Do you

think that these segments of
the market still present good
opportunities?

As Chinese consumers increase
their spending, sales in shopping
centres are rapidly increasing. Most
people do not realise that behind
retail there sits a vast infrastructure
of warehouses and delivery services.
Tianjin’s logistical networks support
the Beijing-Tianjin areas with a
population of nearly 35 million

consumers and that infrastructure is
attracting large amounts of additional
investment. We are therefore very
bullish on this sector.

In recent months the wider
Chinese real estate sector
has been a big talking
point amongst financial
commentators. What is your
outlook for the next few
years?

The real estate market will continue to
be important to the Chinese economy,
but it will be relatively less important
over time as other opportunities for
investment open up. For instance, as
the Chinese invest abroad in property,
they put less pressure on prices in
their home market and many have
learned lessons they can apply at
home in terms of how important
property management and on-going
maintenance and capital investment
are to retain the value of real estate.
This will continue going forward.

There is a lot of talk about a
so called “hard landing”, with
many commentators saying
that residential property
in particular is well into
asset bubble territory. What
are your thoughts on the
situation?

China has had an unprecedented run
with an economy that has basically
grown for the past 30 years, and real
estate has certainly been a big part
of that. It has been a long process
to get us to where we are today and
although there will certainly be
some shocks in the future, I believe
the property market has strong
fundamentals and is basically solid.

I recently heard that an economist
said what China really needs is a long
landing’ and I think that is a good
description for what will happen in
property. As the economy continues
to grow and other investment options
increase in number for the Chinese
citizens, we will see a shift away
from hard asset investment and the
importance of the property market
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will slowly decline.

If a big crisis does hit the real
estate sector in the next couple
of years how do you see this
affecting your company? How
well positioned is JLL for such
events?

What I see in the commercial real
estate sector is a focus on efficiency
and professionalism, granted there is
still plenty of room for improvement
in both areas. On a monthly basis
we sit down with our major owner
clients and review the economy,
the competition, the future and the
underlying strengths or weakness
of their tenants. Because so many of
our clients are focused on efficiency
and risk management I believe we
have a decent handle on how to
weather many potential challenges as
a company. We have very low levels
of debt and can secure long term low
cost credit if the need arises. Our
broad geographic reach also insulates
us from volatility in any single market.

Finally, tell us what the future
looks like for the company as
awhole.

JLL grew out of a company that
started in London in 1783. While
expanding across multiple continents
and well over 200 corporate offices,
we have managed to maintain a
consistent company culture that
centres on great staff working in
teams to service our clients. Most of
the services we do now have evolved
with the firm and I'm confident that
our overall strategy and our China
strategy will be successfully supported
by our great people- even as property
services continue to evolve.

In Tianjin specifically, I believe we
already have on board some of the
leaders who will guide this business to
further success over the next twenty
years or more. [

Visit us online:

btianjin.cn/140402
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Up Close and Personal with the General Manager of
Banyan Tree Tianjin Riverside

By Max Horberry

L]
aiens]

aid to be the resting place of
Sthe Hindu god, Krishna, the

Banyan is a large tree with a
thick but intricate trunk. Its leaves
spread far out and have dangling
aerial roots which means that if you
go under a Banyan Tree it provides
you with a resting place, a sanctuary
and an escape from the world
around you. Richard Neo feels this
is very much applicable to Banyan
Tree Tianjin Riverside. The General
Manager tells Business Tianjin about
the uniqueness of the hotel and how
it can give travellers to Tianjin a place
to find sanctuary and peace.

Tell me a little about the
Banyan Tree’s history.

We started Banyan Tree in Phuket 20
years ago. Come September we will
be exactly 20 years old. We planted
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Banyan Tree in Tianjin last year and
the property opened in May 2013. It
is the first urban resort here in the
city. Of course, the first property
we opened in China was an urban
resort, Banyan Tree Shanghai, right
on the Bund.

I like the metaphor you used,
‘planting Banyan Tree in
Tianjin/

We associate the tree with a place
where travellers seek peace and
solace. The tree itself symbolises
peace, tranquillity and when we
brand the property as a Banyan Tree
we want travellers to have a home
away from home, able to seek peace,
solitude and solace. Every Banyan
Tree is completely different. We adapt
local architecture. The design, even
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the building materials and the people
we recruit, they’re all local. We want
to use local talent with local building
materials and architecture to bring
the uniqueness of the destination
to the hotel. Here in Banyan Tree
Tianjin Riverside you may not be
able to see a very stark correlation in
terms of culture and architecture but
if you look, you can find the design
is borrowed from all the destinations
in the city. It all richly personifies the
cultural heritage of Tianjin. Now you
are in this urban resort in Tianjin,
but if you were to go to Shanghai you
would still find that although it is an
urban resort in another city, nothing
is replicated. It is different. To really
appreciate the philosophy of Banyan
Tree people have to go to our resorts
and really embrace and immerse in
the culture of Banyan Tree.
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What are your thoughts on
Tianjin? How does it compare
for you to other cities, both
internationally and within
China?

I think it is a vibrant city. [ wouldn’t
say at this point in time that it’s a
cosmopolitan city like Paris, New
York or Shanghai but it has its own
character. The city is alive. People are
young and vibrant. The energy you
see in Tianjin is unbelievable and I
am sure that a time will come when
Tianjin will share the same platform
with the other major cities here in
China. It’s slowly taking up its own
character. I am sure time will tell and
with the people and the energy that I
see here I am sure that day will come.
People are beginning to experience
new things, they are coming out
of their comfort zone to really
experience things that they never
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tasted before and I think that’s a very
good start.

What have you achieved at
the Banyan Tree Tianjin so
far and what do you hope to
achieve in the future?

We have only just planted Banyan
Tree Tianjin in May last year. We have
created a buzz, people are beginning
to realise our presence, and they
know the brand Banyan Tree. It may
not be very well known in Tianjin
but we are very well known in China.
We started in Asia and we are known
for our hospitality and warm service,
our architecture and the name itself
is very strong outside of China. Here
in Tianjin people are slowly warming
up to this brand. We are experiencing
a sudden influx of people who
have never heard of us and are now
beginning to flock into our properties
and use our services. We hope that

the people of Tianjin will continue to
get to know us and that our presence
will be strongly felt in Tianjin.

How have your previous
experiences in China
informed your approach?

Different properties give you different
kinds of challenges. Youre dealing
with a different kind of community,
with a different kind of people. You
will not be able to bring all that you
have acquired to one country and
one property. As a nation China is
one but in terms of geography, in
terms of cultural heritage, in terms
of likes and dislikes, in terms of their
culinary preferences, it is a very
diverse group of people. You've got to
take Tianjin as a unique destination
on its own and use all that you have
acquired through your years in this
hospitality business, pick and choose,
and then deliver.

Your hotel here in Tianjin is
more than just a hotel. It has
three restaurants.

Yes. Bai Yun, The Grill, and River
Café. We have all day dining,
breakfast, lunch and dinner in our
River Café. We serve Chinese and
international cuisine. In The Grill we
want to bring the fine dining concept
to the people here in Tianjin. We have
our signature Chinese restaurant the
Bai Yun. That can be found in most
of our hotels. We want our guests
and customers to experience Chinese
cuisine that is uniquely popular in
a destination. So in our Bai Yun
restaurant you will find that we have
got signature cuisine that you can
associate with the destination. These
dishes are only found in Tianjin. If
you were to go to another Bai Yun
restaurant you would not be able
to find the same cuisine because in
every one we try to find the local
experience and carve out these
signature dishes and make it unique
to that destination.

What do you like doing in
Tianjin? What does it mean to
you?

I love walking around the river. I
think it is a beautiful experience. I
love meeting the local people, they
are friendly. They are very excited
about things that are new and that
is the beauty of the Tianjin people
and I find that they are not hesitant
or afraid to try new things and that
is the wonderful thing about Tianjin
and I see lots and lots of potential
here. I am very confident that in a
couple of years to come Tianjin will
be in a position to compete with the
major cities here in China.

How would you sum up a
visitor’s experience at Banyan
Tree Tianjin Riverside?

I would confidently say that for any
traveller that comes here to Banyan
Tree Tianjin Riverside you will
be able to experience that warm
hospitality, that kind of Asian service
that is from the heart. We are an
Asian company and we are known for

our service and through our training
and our philosophy, we impart these
values to our associates. For any guest
that comes to a Banyan Tree you will
still be able to feel that warmth. We
have always said when you come to
a Banyan Tree it is like a sanctuary.
It is a place where you seek peace
and solace, it is a home away from
home feeling, and of course, we have
our award winning spa which many
people have heard about.

Banyan Tree Tianjin Riverside is
located on Haihe Dong Lu (

), and it overlooks the river.
From the moment you walk into its
impressive lobby you will see that

Dialogue

-

every sense has been given attention,
from the music to the smell, to ensure
that every visitor feels that sense of
sanctuary Richard Neo has spoken
about. He assures that every traveller,
from leisure travelers to businessmen,
will find Banyan Tree a place perfectly
suited for them and a place for rest
and relaxation. All staft speak English.
Rooms start at 750 CNY and suites at
1600 CNY. A

Visit us online:

btianjin.cn/140403
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Welcome to the World
of the Wealthy Chinese!

hina’s pioneering former
leader Deng Xiaoping
famously said that “getting

rich is glorious”, and since then
many of his fellow countrymen (and
women) have been doing just that.
According to a report by the Financial
Post, the number of U.S. dollar
millionaires in China surpassed one
million back in 2012. At the moment
there are estimated to be around
125 ofticial billionaires living in this
country- with many more potentially
living under the radar. The number
of people entering the ranks of the so
called ‘super rich’ is increasing year
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By Tracy Hall

by year at a staggering rate.

For those of us who are not in a
position of financial freedom it’s
fascinating to find out who these
people are, how they amassed such
tremendous fortunes and how they
spend their money. This month we
delve into the lives and spending
habits of some of the wealthiest
people in Chinese society.

Profiling the Middle
Kingdom’s Millionaires

Like everywhere else in the world
there are two kinds of wealthy
people: those who have inherited

their fortunes and those who
have built their financial empires
via the shedding of blood, sweat
and tears. There are a number of
remarkable aspects with regard to the
demographic composition of China’s
millionaire and billionaire population
as a whole. One of the most striking
things is how young they are in
comparison to their counterparts
elsewhere in the world. The Wealth-
X and UBS Billionaire Census 2013
highlighted the fact that the average
age of billionaires in China, 53 years
old, is the youngest in the world
while the global average age is 62.

This report also points out that 90%
of the country’s billionaires are self-
made, which is higher than any other
country on the planet.

There are a relatively large proportion
of rich women in China. Interestingly
this seems to be a trend amongst
communist or former communist
nations like China and Russia,
whereby women have been thrust
into the workforce and have been
expected to compete with men on a
fairly equal footing in many regards.

Some other intriguing facts about
China’s super rich, according to
a study by the Huran Report and
Global M Knowledge, are:

« The highest concentration of ultra
rich people is in Beijing; despite
the fact that Shanghai has a bigger
population and is the country’s
financial capital.

o The average Chinese millionaire is a
39 year old man with one child, three
houses, two bank accounts and strong
aspirations to emigrate elsewhere.

» 63% of wealthy Chinese own an
iPad and tend to favour Apple Inc
products over other competing
devices.

o Although there are a growing
number of people making their
fortunes in the service, retail and tech
sectors, the biggest money spinners
for the Chinese have historically been
manufacturing and real estate.

A Luxury Retailer’s Dream
Target Market

In recent months Business Tianjin
has highlighted the robust and
intricate luxury consumer market in
China. As one columnist previously
pointed out, “It is obvious that luxury
consumerism has rapidly permeated
Chinese culture. In a society where
people value their image and status
and aim to assert themselves through
wealth and material goods, owning
luxury brand products or being able
to indulge in luxury activities, such
as travelling and going to spas and
resorts, is of very high importance”

In many ways China’s wealthy
consumers are a paradoxical target
audience. Generally speaking this

country is a nation of savers. Yet
anybody who has gotten rich here
will tell you that buying high-end
products is an essential monthly
outgoing. From a cultural perspective,
the ownership and public flaunting
of luxurious possessions is seen as
an important part of being wealthy
and prosperous. But then there are
the more business-related aspects
of purchasing expensive items, i.e.
in order to develop guanxi (social
networks) and to conform to the
nation’s deeply-rooted gift giving
traditions.

The average Chinese
millionaire is a 39
year old man with

one child, three
houses, two bank
accounts and
strong aspirations to
emigrate elsewhere.

It could be said that the wealthy
Chinese are ‘strategic spenders’
because they don’t just splurge
on luxury goods to show off their
richness, they also tend to spend
a great deal of money to actually
achieve success within the corporate
and political arenas.

Feature Story

Extravagant Toys and
Expensive Hobbies

What exactly do mega-rich Chinese
people spend their money on?
When you look at the industries
that have seen tremendous growth
in China over the last decade or so,
some of the standout sectors are
automobiles and fashion. Big name
sports cars such as Porsches, Ferraris,
Lamborghinis and Aston Martins are
becoming an increasingly common
sight on the roads here. Cars from
foreign manufacturers like BMW,
Jaguar and Bentley, as well as the
popular Japanese and Korean makers,
are also ubiquitous in China now. It’s
no surprise, therefore, that private
members clubs for sports car owners
are springing up everywhere. Most
of them only accept applications
from the super wealthy or the well-
connected. And in terms of fashion,
one only has to walk around a
shopping mall in a major Chinese
city to get a sense of the robust
demand for expensive brands and
designer items.

For many rich people in China it’s
not all about self-indulgent spending.
A big part of preserving a public
image of wealth and power is playing
the generous host for friends and
business associates. Mr. Liu (not real
name) used to own a bar in Tianjin
which catered to customers with
particularly well-endowed wallets.
“We would see rich men coming to
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our venue and spending vast amounts
of money on snacks and beverages-
particularly very expensive foreign
whiskeys and other such products”, he
explained. “There are so many people
who find money very easy to come by
nowadays and because they never had
any as a child, they don't know what
to do with it so they spend a lot of it
on entertaining their friends”

Something else that is commonly
associated with the rich and powerful
is mistresses. Although the Chinese
are renowned for the importance they
place on the family unit, it’s no secret
that extra-marital activity is rife. It
is hard to say for certain how many
wealthy Chinese men have long term
concubines, but some economists
have claimed that the phenomenon
is so widespread that it has even
helped to fuel the rapid growth in real
estate prices around the major cities.
Thus one can safely assume that the
expensive hobby of having an er nai
(the Chinese term for mistress or
second wife) is alive and well.

Emigration Aspirations

Whilst not all wealthy people share
the same aspirations, reports suggest
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that many rich Chinese are either
considering or are in the process of
moving abroad. In February a report
from Hurun suggested that the rate
of wealthy Chinese wanting to start
a new life in other parts of the world
could be as high as 64%. The demand
for visas amongst the Chinese has
been so high in Canada that the
nation recently axed its Investor Visa
scheme which allowed foreigners to
gain residence in return for bringing
big sums of cash into the country.

Whatever the reasons are behind this
mass exodus of the Middle Kingdom’s
richest citizens, it is certainly an
issue that needs to be addressed.
The wealthy are often portrayed
and talked about antagonistically,
but the truth is that without the
innovation and capital that comes
from this section of society there
would be serious economic and social
consequences.

The More Modest
Millionaires

With all this money flying around
and all of these people getting rich in
China, one has to wonder how much

of these individuals’ vast fortunes
are given away to charitable causes.
When it comes to philanthropy, the
wealthiest segment of Chinese society
has received a great deal of criticism
from the international media. One
article in Forbes last year argued
that China’s wealthiest people give
much less money away than their
counterparts in the U.S, Europe and
other parts of Asia.

If this is true then thankfully there
are many notable exceptions. Hui Ka
Yan of Evergrande Real Estate Group,
for instance, who topped the 2013
list of China’s biggest philanthropists
by giving away around 65 million
USD to charitable causes. Many other
Chinese moguls are also giving away
large sums of money to their favourite
charities every year and it definitely
seems that the more developed the
country’s economy is becoming, the
more its people are thinking about
social responsibility. @
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IS it Time to Ditch or
stockpile the Chinese Yuan?

By Josh Cooper

hat a wonderful run
it has been for China’s
coveted currency. It has

been steadily appreciating against
all of the world’s major monetary
units for as long as we can remember.
Analysts have touted the so called
‘rise of the redback’ as an inevitable
event, with further appreciation
being a predictable consequence.
Until recently the country’s central
bank and its leading policymakers
have been adding fuel to the fire by
implementing the right measures
to prepare for a free flotation of
the yuan at some point in the near
future. And of course, with China’s
economy outgrowing almost all
ever other nation on the planet, the
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fundamentals have never looked
so good. Then, out of nowhere, the
world’s next big reserve currency
started to shed value at an almost
inconceivable rate, leaving financial
commentators perplexed and
surprised in equal measure.

Although a few explanations for the
devaluation have been put forward,
most financial commentators
remain somewhat baffled as to why
the RMB is taking a big hit against
an already weakened U.S dollar.
In light of this recent shift, the
question on everybody’s minds is
whether investors should continue
to accumulate a bigger position in
the yuan, or trade their holdings for
dollars, francs, pounds and yen.

The February fall of the
renminbi

From late February to the time of
writing this article, the yuan has been
on a slippery slope of depreciation.
It is no exaggeration to say that
this recent trend in the currency’s
valuation has taken the global
investment world by storm. Not only
was the devaluation a shock to the
system for most people, it was also
a wakeup call for those who blindly
assumed that the renminbi is a one-
way bet.

Given that this has all been happening
during a time whereby economic
growth is thought to be slowing and
the nation’s credit situation is looking

less healthy, it’s hardly a surprise
that people in the financial world are
spooked by the this devaluation.

What’s going on behind the
currency curtain?

A plethora of explanations have been
tossed out into the media sphere
so far; although nobody is entirely
sure what the primary motivations
behind this move were. Most analysts
seem to agree on the premise that
the recent devaluation is part of a
deliberate policy manoeuvre by the
Chinese central bank. BBC Chief
Business Correspondent and leading
China watcher Linda Yueh suggests
that “The central bank may see the
yuan as being close to its equilibrium
value, so there shouldn't be too much
upward pressure or the currency
could end up being over-valued and
that would hurt exports”.

Whether the devaluation has been
driven by economic fundamentals or

because the authorities are attempting
to boost exports and prepare the
currency for wider tradability, it
shouldn’t faze value investors too
much at this point.

The all-important bullish
fundamentals

Predicting future stock and currency
market fluctuations is like trying
to lick yogurt off your elbow.
Nevertheless, there are a number
of objectively measurable factors
which tend to determine whether a
particular currency is an attractive
investment proposition. In terms of
the yuan, these are namely:

« Strong underlying economic
growth for the foreseeable future.

Ok, so double digit GDP growth
figures will probably remain a thing
of the past. Having said that, if China
continues to focus more on re-
balancing its economy and making
growth more sustainable then the

Investment

future should be very bright indeed.
The currency should definitely
strengthen if the economy continues
to expand at a much faster rate than
that of most other countries.

« Robust international demand for
the RMB.

Despite the fact that the yuan
remains tightly controlled by the
Chinese authorities, according to
transaction services provider SWIFT
it is already the 7th most traded
currency in the world. As it moves
closer towards being freely traded on
the international forex markets the
strong demand from speculators and
financial institutions should naturally
push the value higher.

« Almost inevitable flotation within
the next few years.

The recent moves by the central bank
to allow some volatility are indicative
of the broader policy direction, which
is to eventually liberalise the currency
and allow for it to play a leading role
in global transactions. Although
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this doesn’t necessarily guarantee a
significant appreciation, it does allow
for the underlying demand that has
been bubbling up for a long time to
finally come to the surface.

o Other popular currencies are losing
their shine.

Whilst the U.S. dollar is still the
global reserve currency of choice,
nobody ever seems to give a glowing
appraisal of its long term prospects
these days. For a while now, a lot of
big players in the financial world have
been hedging against a dollar crisis by
building up stockpiles of other major
currencies like the Japanese yen,
the Swiss franc, the pound sterling,
and even the Singapore dollar. The
U.S. dollar and the yen are certainly
looking like increasingly shabby
investments and the stage is now set
quite nicely for the yuan to take its
place as a dominant world currency.

e A steady appreciation would
ultimately benefit China.

The government stated in its most
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recent 5 Year Plan that it wants to
improve everybody’s standards of
living considerably over the next

Although a few
explanations for the
devaluation have
been put forward,
most financial
commentators remain
somewhat baffled
as to why the RMB
is taking a big hit
against an already
weakened U.S dollar.

few years. A key aspect of this will
be giving the country’s citizens
more purchasing power. Thus, in
conjunction with stabilising the
economy, controlling the rising

debts and keeping inflation steady, a
gradual rise in the yuan’s value would
give Chinese consumers more ability
to buy certain goods.

So there you have it. There’s plenty
of reasons not to run to the hills,
even if the yuan does remain volatile.
The economic fundamentals and the
general policy direction should still
make it worth stashing away some of
the Chinese currency over the course
of the next decade and beyond.
What’s more, if you're earning the
local currency on a regular basis then
there is the added bonus that you
won't need to pay extortionate fees to
buy into the currency!

If you haven’t done so already, go
ahead and build up a sizable stack of
redbacks. You'll be very glad you did
in years to come! [
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Markets fall on Ukraine tensions

World markets fell dramatically in early March amid a growing sense
of crisis over events in Ukraine. The Russian rouble fell to a fresh all-
time low against both the US dollar and the euro, while Moscow's stock
exchange fell nearly 11% on Monday 4 March.

Analysts said investors were seeking safer havens for their money."Risk
aversion is rife in the markets as the Ukraine crisis escalated further,
prompting investors to rebalance their portfolios away from stocks and
toward commodities and other safe haven assets," said Craig Erlam,
market analyst at Alpari. The price of gold - a traditional safe haven -
rose 2.5%, a four month high.

Source: BBC

OUE shares jump as South Korea casino gets prelim
approval

OUE, together with Lippo Ltd and Caesars Entertainment Corp, were
granted a preliminary license to build an integrated entertainment
resort, including a foreigners-only casino, estimated to cost 855 billion
Korean won (801.01 million USD) to construct.

OUE will focus on the hotel and convention centre of the project, a
company statement said.

Source: Reuters
India orders bribery probe into Rolls-Royce deal

India's defence ministry has ordered an investigation into the purchase
of jet fighter engines from Britain's Rolls-Royce in a deal reportedly
worth 1.6 billion USD, an official said Monday. The Central Bureau of
Investigation (CBI) will probe allegations of kickbacks over the deal for
Rolls-Royce to supply engines to state-run Hindustan Aeronautics Ltd
(HAL) between 2007 and 2011, a defence ministry official told AFP.

Source: AFP
Vodafone bids to revive GBP 5.7bn Spanish deal

Vodafone has resumed talks about buying Spain's biggest cable operator
as it seeks to deploy some of the huge cash-pile generated by the 130bn
USD sale of its stake in Verizon Wireless, its US partner. Sky News
understands that Vodafone has in recent days held fresh discussions
with the private equity groups which control Ono about a takeover that
could be worth approximately 7bn EUR (5.7bn GBP).

Source: Sky News
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Societal Arbitrage: Living in Tianjin
but Working in Beijing

By Durrell Mack, Head of Research at Tianjin Jones Lang LaSalle

ianjin is becoming an
attractive option for
purchasing housing for people

who work in Beijing, but cannot
obtain a Beijing hukou (a hukou is an
identification that allows people to
receive a particular city’s government
resources, such as education and
social insurance, and is based on
where you were born; it is similar
to a passport). Enticing such people
to Tianjin will be the city’s more
affordable housing prices, accessibility
to transportation and the better

JONES LANG ﬁ
LASALLE

Real value in a changing world

i

quality of life.

In the United States, people commute
for work to New York City from
surrounding cities every day. For
many, this commute can take as long
as two hours one way. Influencing
these people’s decisions to live outside
New York City are the city’s high
residential prices, the convenient
intercity transportation network, the
difficulty of entering their children
into quality schools, as well as
the city’s crowded and congested

environment. These commuters
are engaging in“societal arbitrage”,
taking advantage of the better career
and income offerings of New York
City without absorbing the higher
opportunity costs. This same societal
arbitrage dynamic is emerging in
Beijing and Tianjin.

Beijing has some of the highest
housing prices in the nation. In
2013, the average residential price
in Beijing exceeded 20,000 CNY
per sqm, meaning that a 50-sqm

50,000 Tianjin and Beijing Residential Prices vs GDP and Income
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apartment would have sold for
more than 1 million CNY. With
the average disposable income per
capita for urban residents around
40,000 CNY per year and residential
prices growing faster than incomes,
buying a home in Beijing is becoming
unattainable for many, particularly
for people who want to purchase a
place in urban Beijing near the city’s
best schools. The average price for
an apartment in Beijing’s six urban
districts (Dongcheng, Xicheng,
Chaoyang, Haidian, Fengtai and
Shijingshan), where the city’s best
amenities are located, was a little
over 37,000 CNY per sqm in 2013.
Even for an apartment outside the
city’s Fifth Ring Road in one of the
less developed suburban districts
(Tongzhou, Shunyi, Changping,
Daxing, Mentouhou andFangshan),
the average price was close to 20,000
CNY per sqm.

Tianjin’s residential prices are a real
bargain when compared with those
of Beijing. The overall average price
in Tianjin is just above 10,000 CNY
per sqm, and the average price for
a location in central Tianjin, where
Tianjin’s nationally ranked schools

are located, is approximately 18,600
CNY. Thus, for a location in Tianjin’s
city centre, a homebuyer can pay less
than in Beijing’s far flung suburban
districts.Given the housing price
trajectory over the past five years,
the disparity between housing
prices in Beijing and Tianjin is only

Since 2009, Beijing
housing prices have
risen by a compound

annual growth rate

(CAGR) of 11.1%,
while Tianjin’s have
experienced an 8.4%
increase.

going to grow larger. Since 2009,
Beijing housing prices have risen
by a compound annual growth rate
(CAGR) of 11.1%. while Tianjin’s
have experienced an 8.4% increase.

While Beijing’s housing prices have
had a CAGR of 11.1%, disposable
incomes in the capital have grown
slightly slower over the period,

Tianjin Housing Price

‘ Real Estate

Compound Annual Growth Rate (2009-2013)

Tianjin Disposable
Income

increasing by a CAGR of 10.8%.
However, Beijing’s incomes, which
are higher than Tianjin’s, are rising
much faster than Tianjin’s housing
prices, meaning that if the trend
continues, housing in Tianjin will
become gradually more affordable
for people working in Beijing. And if
housing prices keep outperforming
wage gains, people will need to move
further outside Beijing’s ring roads,
increasing their commute times in
the city. At some period, there will
be a tipping point, where commuters
realise it is just as easy to commute
from Tianjin, where they can have a
better quality of life.

Several high-speed intercity rail
lines are in operation that can take
commuters from Tianjin South
Station, West Station or Tianjin Main
Station to Beijing South Station
in 30-45 minutes. From Beijing
South Station, it can take anywhere
between 20 and 45 minutes to arrive
at Beijing’s major office districts. The
combined travel time is about the
same as it takes to go from Fangshan
or Changping to the CBD in Beijing.

With Tianjin now less than an
hour’s train ride from the capital,
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commuting every day from Tianjin
to Beijing is less of a hassle than
commuting from many of Beijing’s
more affordable suburbs, especially
when factoring in Beijing’s growing
traffic congestion. According to the
Wall Street Journal article, “China’s
Urban Nightmare: Gridlock”, the
average travel speed in Beijing was
a mere 7.5 miles per hour in 2011,
which was less than half of Singapore’s
and New York City’s average travel
speed of 15.5 miles per hour.

Travel times by car are likely to get
worse before they get better. Even
though the Beijing government
has said that it will cut the number
of license plates it hands out from
240,000 to 150,000 per year, the
number of drivers on the road is
still going to increase. At the end
of 2013, there were more than 4.2
million privately owned cars on the
road in Beijing, which is almost the
same number as the entire resident
population of New Zealand.

As commuting times in Beijing
lengthen and the housing price gap
between the cities grows, the idea of

will be moved by the price savings.
People who have a Beijing hukou will
value that more than the cost savings
of purchasing a property in Tianjin.
For the millions of people that are not
from Beijing, but who work there and
are unlikely to receive a Beijing hukou,
Tianjin presents an opportunity for
further societal arbitrage.

Beijing attracts people from all over
the country looking for jobs, because
it is the seat of power and has the
second largest economy in the Middle
Kingdom. In addition, the capital
has some of the highest paying jobs
in China and one of the highest
disposable incomes per capita. This
makes Beijing a very attractive place
to work. Tianjin, on the other hand, is
not as developed as Beijing in terms
of career and income opportunities,
although new industries and sectors
continue to sprout each year and
wages have been growing at a faster
pace than in Beijing.

However, the Tianjin hukou is
significantly easier to obtain than
the Beijing hukou, merely because
there are fewer people applying for

attractive, because it can provide
better educational opportunities for
their children. Thus, for people from
smaller cities working in Beijing,
living in Tianjin can boost their
quality of life.

In the future, people might have no
choice but to purchase a house in
Tianjin. According to China Radio
International, Beijing is planning to
relocate 5 million people to Hebei
and Tianjin in accordance with the
city’s plan to limit the population to
fewer than 18 million people by 2020;
in 2012, the registered population
was more than 20 million. Despite
the plan, the central government is
unlikely to have to force people to
leave Beijing. The market’s invisible
hand will give people all the push they
need. As residential prices continue
to exceed incomes in the capital and
congestion worsens, people without a
Beijing hukou will engage in societal
arbitrage and take advantage of the
benefits that Tianjin has to offer. [
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hina has many superlatives
to its credit; the highest
population, the tallest

mountain, the largest automobile
market, the largest luxury goods
market, and the largest beer market.
China’s beer market has been the
largest since 2002 and accounts
for about 25% of global beer
consumption. It is roughly twice
the size of the second largest beer
market, America. As incomes rise
and personal preferences change,
per capital consumption of beer is
expected to increase from its current
annual consumption rate of 33 liters
to 50 liters by 2020, an increase of
about 50%. This would still put China
in a position for significant room for
growth as consumptions levels would
still be significantly behind Europe
and North America which average
over 70 liters a year.
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China’s Beer Market: Shifting
Preferences Equals Big Opportunities

By Justin Toy
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From 2007 to 2011, beer consumption
in China has seen a steady increase
of 30%. Meanwhile, wine’s annual
growth sales during this same time
period have eroded from 50% to
12% during this same time period.
Spirits also dropped from 24% to 16%
growth through 2011.

However, the largest problem for
beer makers in China has not been
producing volume, but profit. Though
China is one fourth of the world's
beer market, quite unbelievably it
only accounts for an estimated 3% of
total global beer profit. In 2012, the
average price of beer in China was
1.20 USD compared to 3.70 USD
in the US and 8.40 USD in Japan.
Despite these numbers, international
and domestic beer makers are hard
at work trying to increase their profit
margins in China.

A look at China’s Beer Market

China’s beer market is characterised
by being quite fragmented. Very few
brands are distributed nationally. Yet,
those that are distributed nationally
make up a large percent of the
market. The top four beer makers in
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China account for 60% of total beer
volume. According to Euromonitor
International, a London based market
intelligence firm, the largest brewery
in China is China Resources Snow (a
joint venture with SAB Miller) with
21.7% of the total market, followed
by Tsingtao Brewery Co. with 15.7%.
Ranked third is Beijing Yanjing
Brewery Co. with 11.7% and close

Convincing Chinese
consumers to drink
premium labels is
the key for most firms
moving forward.

behind is Anheuser-Busch InBev
with 11.4% of the market. From
there, market share begins to shrink
significantly. The fifth largest brewery
in China is Henan Jinxing Brewery
with 3.4%, followed by the Danish
brewery, Carlsberg, with a paltry 2.6%.

However, Carlsberg is determined to
increase its market share to 5% during

2014 by continuing to develop and
promote new premium brands such
as Carlsberg Light, Chill, and Tuborg.
Carlsberg’s ambition to increase its
market share is driven by the sheer
size and value of China’s beer market
which is valued at over 81 billion
USD and is expected to increase by 7%
during 2014.

Focusing on Differentiating
and Premium Pricing

The number one concern for beer
makers in China today is how
to increase profit margins. With
increasing production and input costs,
taxes, market fragmentation, and
extremely low beer prices compared to
mature markets, convincing Chinese
consumers to drink premium labels
is the key for most firms moving
forward. At present, the premium
beer segment within China is growing
2.5 times faster than the overall beer
industry. As Chinese consumers
become more knowledgeable about
various styles of beer, they are looking
to satisfy their taste buds by “buying
up” premium beers.

Some foreign beer makers have

|
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brought their products to the Chinese
market, proclaiming it to be premium
just because it is foreign. Pabst Blue
Ribbon is being sold under the
guise of a premium beer in China
while back home in the States it is
most commonly drank by students,
hipsters, and blue collar workers.
However, many analysts believe
that beer makers in China need to
carefully implement innovative and
well-targeted marketing plans if
they want to maximize their profits.
Relabeling and repackaging a product
will not be a viable long-term plan.
Companies need to conduct research,
closely monitoring the changing
consumer preferences in regards to
China’s beer consumption. Carlsberg
has spent a lot of time, money,
and effort into building Carlsberg
Chill and Light specifically to meet

the preferences for a smooth light
premium beer in the Chinese market.

Craft Beer

Craft beer is beer that is made by a
brewer that is small, independent,
and traditional. Put simply, craft
beer is not made by a giant ‘'mega-
brewery’ corporation. China's
craft beer market is still very much
in its infancy with only about 30
microbreweries and brew pubs across
the country. The recently formed
China Craft Brewers Association,
whose mission is to educate Chinese
consumers about craft beer, only
has five member breweries. These
numbers are miniscule compared
to the craft brewing industry in the
United States, which currently has
2,360 craft breweries and saw its sales
double recently from 2007 to 2012.

‘ Marketing

However, China’s beer market,
which is double the size of the
US’s, combined with its growing
middle class, is ripe for a craft beer
revolution. Many beer enthusiasts
believe Beijing will be the epicentre
of this craft beer renaissance. The
Great Leap Brewery is leading the
revolution with its focus on diversity
and quality in its hand crafted beers.
Here the price for a pint of beer
will run you between 25-50 CNY,
far above the average of 11 CNY
per litre. From homemade stouts to
IPAs, the Great Leap Brewery has
a wide range of beers on tap and
are always experimenting with new
flavours using local ingredients such
as Szechuan peppercorns, Chinese
Yams, and tea leaves to create brews
unique to China.

There are a number of forces at work
trying to bring greater awareness
and exposure for craft beer in
China. There are a number of beer
festivals including the second annual
Shanghai Beer Festival from 17-
26 May, the second annual Beijing
Craft Beer Festival 22-23 June, and
the China International Beer Festival
in Dalian from 26 June-11 August.
There is also Beijing based “Hops
Magazine”, China’s only magazine
exclusively dedicated to China’s
evolving beer culture.

Many analysts predict that China’s
beer market will continue to
consolidate at one end; large
beer makers will improve their
distribution network and market
share by purchasing medium and
small size breweries. At the other
end of the spectrum, microbreweries
will continue to grow, offering
higher quality and unique flavours
to consumers whose tastes are more
sophisticated. The key to success in
this market moving forward will be
choosing the right marketing mix to
get Chinese consumers to purchase a
more expensive premium beer. [
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Do You Really Understand
Employee Happiness?

By Robert Parkinson, CEO & Founder of RMG

ob-hopping after the Chinese

New Year has always been a tacit

rule for job-seekers in different
hdustries. As a result, headhunters
are much busier than in other
months. After working in China for
around 10 years, I find it difficult
both in terms of recruiting and job-
seeking in this period of time. In
early February, Chinese technology
industry experts announced the news
about the high-end talent shortage,
which in fact didn’t surprise me. It
was in the process of conducting
the RMG China Talent Flow Survey
2012-2013 in 2013 that the full
picture of the current talent shortage
became clear. I understand that
labour shortage is always prevalent
in the service industries and on the
assembly and production lines in
traditional manufacturing industry.
However, when I heard about the
shortage of high-end talent, as well
as confirming my understanding of
the market conditions, I immediately
thought that we should consider the
problems behind this as well.

In order to overcome the difficulty
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in post-festival recruitment,
various companies will optimise
their recruiting plans. Some offer
highly competitive treatment and
supplementary commercial insurance,
while others subsidise employee food
and accommodation or focus on
the enjoyment factor of the working
environment. Despite these attractive
conditions and all the efforts, the
hiring market situation is still
challenging. If HR professionals think
that it is the “picky” attitude of the
applicants that creates the difficulties
in recruiting, then they are largely
wrong. Do you truly understand what
employees need and do you really
consider employee happiness all the
time? No matter how attractive the
offers might be, if employers’ offers
do not cater to job-seekers’ demands,
they won’t work happily anyway.

There are many ways to improve
employees’ levels of happiness.
In general, we can increase it
through material incentives, mental
encouragement or both combined.
In order to make the point clearly to
every HR professional, let’s get started

with material incentives. With regards
to the treatment aspects, most HR
people will stop thinking after high
salaries, bonus, birthday benefits,
annual health examinations and
other such typical schemes. However,
people’s understanding of material
treatment is where the problem is.
In terms of material treatments,
does dining or entertainment
count? When it comes to employees’
happiness, IT mammoth Huawei is
quite a good example. It is estimated
by the media that Huawei employees’
average annual income amounts
to about 280,000 CNY. Talented
employees are certainly well paid. The
company focuses on improving the
environment of the company’s dining
hall. T would say it must be hard for
employees to be unhappy working in
such a nice environment with a high-
end dining hall and coffee bar, as well
as various entertainment facilities.
Of course, companies with different
styles and scales vary in their working
environments.

Amongst all of the factors influencing
employees’ happiness, families play a
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very, if not the most, important role
in their levels of general satisfaction
with their work. Kyle Cao, recruiting
specialist at RMG Selection, says that
many pharmaceutical companies
have incorporated the employee
family plan into employees’ benefits
to stimulate hard work and devotion
of the employees.

When it comes to employee training,
many HR people will think about
training projects like induction
training, promotional training and
study abroad schemes. However, very
few of them associate this with having
a positive impact on their employee’s
happiness. HR departments simply
think that they have nothing to do
with each other. Frankly speaking,
a lot of industries and functions
actually need long term training
plans. Take RMG as an example here.
In the last couple of years people
who would like to join RMG always
ask me about training prospects. It
is understandable that these people
don’t know much about the field
and want to get used to their roles as
quickly as possible by attending some
training sessions. I have to emphasise
that what makes employees happy
is not basic training but skills-based
training and practice.

Employees’ happiness with their role
also derives from the recognition of
their efforts from the company and
the managers. The recognition does
not necessarily need to come in the
form of a material reward. Sometimes
a bit of encouragement from
management can evoke the activeness

Managers can
encourage their
employees by
sending emails
to express their
appreciation of their
contribution at work.

of employees to a large extent. For
example, many companies will vote
for the best employee of the month,
the best seller of the season or the
employee of the year. In this regard,
why not show high recognition to the
best staff members by putting up their
pictures on an honour wall? Managers
can encourage their employees
by sending emails to express their
appreciation of their contribution

at work. Without much effort,
employees’ levels of job satisfaction
will go up naturally.

With the Chinese economy maturing
and changing from being less
reliant on exports, the needs and
wants of employees will change too.
High salaries will never be the only
factor that influences employees’
job satisfaction. With better living
conditions, if companies really want
to give employees true happiness
they must grasp the employees’
psychological demands as well as
their material incentives.

If we want to solve the problem of
senior worker shortages, why not start
by improving employees” happiness at
work? After reading this article, lots of
HR professionals might come up with
unique ideas for their companies.
However, it will be meaningless
if it is not followed up with some
action. It is every recruiter’s essential
responsibility to make sure that every
employee enjoys working within their
company. [
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Turning Talents

Dr. David Zovak is a certified
coach and specializes in
strength-based leadership and
education. He has been working
as a leadership coach and
consultant for the last 11 years
in Melbourne, Australia, and
recently relocated to Tianjin to
work for LDi Training.
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One of the standout moments of the 1999 science-fiction movie, “The

Matrix,” is when the newly awakened hero, Neo, discovers that he can
download needed skills straight from an online database and directly into his brain (it
helps that he has a plug in the back of his head). So, when he needs to know kung fu
or how to fly a helicopter, he merely needs to plug-in and wait for his new expertise
to finish downloading.

‘ ‘Iknow kung fu.’- Neo, The Matrix

High performance is grown, not downloaded

While it would be very convenient to be able to instantly download world-class
strengths straight into our brains, present-day reality requires a much more
mundane process of growth and development. To achieve mastery in any discipline,
one needs to begin by learning the basic skills and relevant knowledge for that
endeavour. Once a basic competence is achieved, further development requires
adding additional knowledge and expanding one's skill set through focused
practice and intentional learning.

Malcolm Gladwell, in his book Outliers, synthesizes extensive research in

high-performing individuals
and concludes that "world-class”
performance requires an average
of 10,000 hours of intentional
effort. While some aspects of
Gladwell's“10,000 hour” theory
have been challenged, the
underlying principle remains true:
high-performance, in any field,
requires an intentional investment of
time and energy.

One immediate implication of this
principle is that given the time
and energy demands required for
developing areas of expertise, we
need to accept the fact that each of
us has a limit to how many things
we can actually master. While some
individuals may be able to master a
greater number of areas than others,
everyone still has a personal limit.
Consequently, each of us needs to
think carefully about which areas we
choose to focus our energies.

R i-u:‘_-‘
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Invest in your talents

With the extensive range of potential
areas to develop, each of us is
challenged to determine our areas of
focus. For many of us, our parents
and teachers played a guiding role
in setting our initial trajectories for
our areas of study and work. For
some, those pathways led to satisfying
roles and experiences of success.
For others, the vocational journey
has been filled with unplanned
detours and the occasional dead-end.
Regardless of one’s past, we all face an
uncertain future with limited personal
resources. Under these circumstances
making wise choices is paramount.

While various factors warrant
consideration (e.g. financial
resources, time availability, vocational
flexibility), one of the most crucial
factors to consider is one’s unique set
of natural talents. Research conducted
by the Gallup Organization (and

‘ Management

many others) into what leads to
consistent, outstanding performance
across a range of fields identify
developing one’s natural talents into
strengths as a foundational principle.
While nearly everyone can improve in
any area with the investment of time
and effort, not everyone improves
at the same rate or to the same
degree. Those with natural talents in
a given area will learn more quickly,
demonstrate greater competence,
and report greater satisfaction in
performing the activity. Natural talent
has a multiplying impact in strengths
development. One way to capture this
idea is the formula:

Strength = Talent x (Skills +
Knowledge + Effort)

Next Steps

Depending on your current levels of
talent, self-awareness and strengths
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Policy Explanation

Compliance with New Rules on
Labour Dispatch in China

&

Simon Bai
Winners Law Firm

development knowledge, your
personal “next step”will vary. For
those who desire greater clarity and a
richer vocabulary for describing their
talents, the Clifton Strengths Finder
online assessment tool (developed by
the Gallup Organization) is a great
place to begin. Upon completing
an online questionnaire, the user
is emailed a personalized report
identifying their top five (out of a
possible 34) talent themes. This report
offers critical and unique information
regarding which areas possess the
greatest potential for top-tier strength
development.

For those who have identified their
talents but have not understood how
to maximize their potential, focused
dialogue and reflection could be a
powerful “next step’in one’s personal
development. Professional coaches
can play a critical role in helping to
analyse past and present successes
(and failures) in order to understand
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how talents have been utilised in
the past. By generating a deeper
understanding of how one’s talents
have been effectively used in the
past, those insights become available
for present and future real-world
application.

Regardless of one’s
past, the future
provides us all with
the opportunity and
the urging to invest in
our personal strength
development.

Regardless of one’s past, the future
provides us all with the opportunity
and the urging to invest in our
personal strength development. Start

with your areas of natural talent
and then invest time and energy in
learning resources that will take your
talents to the next level. Workshops,
podcasts, online training courses,
books, and mentors are readily
available for nearly every topic, so
there is little excuse for not taking
the next step. You and your future are
worth the effort.

If you are interested in further
exploring your strengths development
with professional leadership trainers
and coaches, please contact us at
LDi Training. We specialize in
bringing out the unique potential
in individuals and teams. You can
contact us at www.lditraining.cn. @

Visit us online:

btianjin.cn/140409

and has been widely used by many foreign-invested companies in the Chinese

labour market. It is essentially a tripartite arrangement whereby an employee is
engaged by a third party staffing agency (labour dispatch agency such as CIIC, FESCO) but
is then dispatched to work for the actual employer who in turn has entered into a labour
dispatch service arrangement with the staffing agency. This arrangement offers benefits for
employers, in particular those in industries with highly fluctuating demands, of having a
flexible workforce that can be returned to the agency pursuant to the terms of the contractual
arrangement with the agency. And in addition, such dispatched workers in many cases are
paid less than directly employed staff, thus saving costs for employers. Over the years, there
have been calls for reform of the system of labour dispatch as it affords less protection for
employees.

The Employment Contract Law of China (“ECL’) was further amended on 1 July 2013. The
amendment made significant changes to the regulation of dispatched employees. While the
amendment helped to clarify many previously unclear issues, several other issues remained
ambiguous in practical application. Thus, on 27 January 2014, the Ministry of Human
Resources and Social Security promulgated the Interim Regulation on Labour Dispatch (the
“Regulation”). The purpose of the Regulation is to provide guidance for the implementation
of the amendment and clarify certain ambiguities. The Regulation entering into force on
1 March 2014 has introduced the following major changes to the current legal regime on
labour dispatch:

CC I abour dispatch” is an alternative means to recruiting staff for direct employment

« Cap on proportion of labour dispatch employees

The Regulations requires that no company may have labour dispatch employees that are more
than 10% of its total workforce. There will be a grace period of two years in the application of
that requirement for companies that have previously used dispatched workers. Nonetheless, it
must formulate an adjustment plan to reduce by 29 February 2016, the number of dispatched
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employees to meet the 10% cap and
file this plan with the local labour
authorities. Until an employer meets
the cap, it should not enter into any
new labour dispatch arrangements.

This cap however does not
apply to representative offices of
foreign companies. Given that the
representative offices of foreign
enterprises and representative offices
of foreign financial institutions are
legally required to hire Chinese
nationals through labour dispatch
arrangements, they are exempt from
the restrictions and the cap.

« Positions for labour dispatch

Under The Employment Contract
Law of China, dispatched staff are
only allowed for positions that are
auxiliary, substitute and temporary in
nature.

The definition of “auxiliary” positions
is not straightforward and seems
to be ambiguous. In the regulation,
it is provided that an “auxiliary”
position refers to a position that
involves only non-core business
and provides service to core
business-related positions. Without
clarifying what may constitute “core
business” and “non-core business”,
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the regulation instead requires
that the hiring company aiming to
recruit dispatched workers for new
auxiliary positions must go through
a process of consultation which
involves: submitting the proposal for
auxiliary positions to the employee

It is now expressly
specified that
companies cannot
discriminate against
dispatched workers
with respect to
employment benefits.

representative congress (or all
employees), consulting with the trade
union (or if there is no trade union,
with employee representatives)
and publicising the proposal to all
employees.

« Statutory provisions for dispatch
agreements

Under the regulation there are
certain statutory minimum terms
which must be included in the

labour dispatch agreement between
the hiring company and the labour
dispatch agency. This is intended
to protect the rights of employees.
These include terms governing:
working hours and rest and leave
matters, dispatched employees
benefits during any absence for work-
related injury, maternity or sickness,
labour protection and work safety
and training matters, fees relating to
severance pay, the term of the labour
dispatch agreement, the payment
method and fee rates for the labour
dispatch service fee;

« Return of dispatched workers

Under the regulation, the
circumstances in which the hirer may
return the dispatched worker have
been expanded to include: material
change of objective circumstances as
a result of which the original contract
can no longer be performed and no
amendment can be reached between
the parties, economic downsizing,
liquidation, business license being
revoked, bankruptcy and the expiry
of the labour dispatch agreement
between the hiring company and the
labour dispatch agency.

In the meantime, the hiring company

may not return a dispatched worker
under the following circumstances :

(1) If workers engaged in activities
exposing them to occupational
hazards were not given a pre-
departure occupational health
examination or are suspected of
having contracted an occupational
illness and are being diagnosed or
under medical observation.

(2) If workers contracted occupational
illnesses or sustained work-related
injuries and it has been confirmed
that those workers have lost full or
partial capacity to work.

(3) If workers contracted illnesses or
sustained non-work-related injuries
and the period established for medical
treatment has not expired.

(4) If workers are female employees
in pregnancy, maternity leave or a
nursing period.

(5) If workers have been working
for the company for at least 15
consecutive years and are within five
years of the statutory retirement age

Policy Explanation

» Equal Treatment

ECL under its amendments now
provides the principle of “equal pay
for equal work”, which has not been
strictly applied to dispatched workers
in practice. Under the regulation
it is now expressly specified that
companies cannot discriminate
against dispatched workers with
respect to employment benefits apart
from equal treatment in relation
to remuneration enjoyed by direct
employees in equivalent positions.

Conclusion

The regulation is widely interpreted
as the Chinese government’s efforts
to further tighten the regulation
of business activities of staffing
agencies and afford more effective
protection to dispatched workers. But
there remain unanswered questions
which need further clarification
in enforcement of the regulation.
For example, it is required that the
dispatching agency shall conclude
a labour contract with a fixed term
of not less than two years with the

employee to be dispatched. However,
it is unclear whether the dispatched
worker is entitled to conclude an

indefinite-term labour contract with
the dispatching agency after signing
two consecutive fixed-term labour
contracts as provided under ECL.
The regulation remains silent on the
definition of “labour dispatch”, which
will leave plenty of uncertainty for
future cases of dispute.

In light of the new legal framework,
employers should review existing
arrangements of dispatched
workers. In particular, they should
see whether compliance with the
10% dispatch worker ratio is being
observed, otherwise turning them
into directly employed workers
should be considered. In addition,
the “equal pay for equal work”
axiom, relating to employee benefits,
shall also be fulfilled for dispatched
workers as well. [
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Protect Your Product Designs
in China: Know Before You Go

CHINA IPR
=  SME HELPDESK

Philippe Healey,
Project Manager,

China IPR SME
Helpdesk

for European SMEs to reap additional profits, but how can creative enterprises

simply and inexpensively protect their product designs? The most common types
of intellectual property relevant to product designs are design patents and copyright, and
a few easy preventative steps can adequately protect your rights, saving valuable time
and resources later on.

] z xpanding into the Chinese domestic market represents an exciting opportunity

Design Patent tips:

Properly registering your IP is the most effective way to protect and enforce your
product design rights. Design Patents protect the aesthetic features (shape, pattern,
colour) of industrial products and must be registered to enjoy protection. To qualify
for protection, a design cannot be an existing design and must be sufficiently
distinguishable from other designs. It currently takes approximately 9 months to 1 year
to obtain a design patent in China. A design patent gives you the exclusive right to use
or allow others to use your design in China for 10 years.

You cannot register an existing design, including your own existing design, which
means you have 6 months from the date you first publicly use the design, publish the
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design or apply for a design patent
to file an international patent
application. Therefore, it is strongly
recommended that you consider
whether or not you wish to seek
design patent protection for your
design before you publicly use or
publish it.

Copyright best
practice

Unlike in Europe, China offers a
registration system for copyright.
Copyright registration through
the Copyright Protection Centre
of China (CPCC) is easy, cost-
effective and as presumptive
evidence of ownership, it
greatly reduces the preparation
of evidence should you need
to enforce your copyright.
Copyrightable works include
architectural or engineering
drawings, works of fine art,
applied art, literary works, music

or sound recordings, dramatic or
cinematic works, compilations,
software, etc. It is important to
remember that copyright protects
only the expression of an idea,
not the idea itself.

Always indicating
the author's name,
date of creation, and
using the © symbol on
the work are simple
steps you can take to
protect your IP.

It is also important to keep evidence
of creation and ownership so that
you can prove your ownership of
the copyright. Always indicating
the author's name, date of creation,
and using the © symbol on the

‘ IPR

work are simple steps you can take
to protect your IP. Having a copy of
your work notarised by a Chinese
notary is also an easy and relatively
inexpensive way to establish
admissible evidence of creation and
authorship

Ensure that any contracts with third
parties stipulate comprehensive
provisions; for example, when
creating works for others or
commissioning others to create
works for you, make sure that your
contract clearly states who owns
the copyright to the works. Unlike
in many other countries, in China,
the commissioned party owns the
copyright to the works unless the
contract states otherwise. [
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Evaluating the Crowdfunding
Phenomenon

e live in a consumer-led
culture. Companies spend
millions on research

and employ many personnel whose
sole purpose is to ascertain what
the consumers will spend their
hard earned money on. This could
be a thing of the past thanks to a
new way of getting projects started,
funded and on the radar of the public
zeitgeist. This could eventually save
companies millions, which could in
turn allow them to reallocate this
money to more interesting avenues
such as researching new technological
innovations and getting involved in
non-profit humanitarian projects.

What is Crowdfunding?

Crowdfunding is a platform for
funding or raising capital for a
proposed venture by a company or
individual. It is a goal orientated
platform by which many backers
(the crowd) pledge donations to

By Stephen P. Ashton

the project in an attempt to reach a
predetermined target. These pledges
are held by an impartial third party
company, normally a website, until
the target is reached, and the project
is funded.

Upon reaching the target and
developing the venture to the
point of public release, the backers,
depending on their contribution
and type of crowdfunding project,
may receive a reward. Rewards
given for contributing could be to
receive the product, tour passes or a
discounted rate for the product. In
some cases the backers just donate
their money, normally for charity or
humanitarian projects. In most cases
these backers receive a thank you
and their name displayed within the
project somewhere. The final type of
crowdfunding reward is to pledge in
return for shares of the company.

These crowdfunding websites allow
visitors to look through possible

ventures to contribute, ask questions
of the developers and learn about
upcoming technologies, music,
tours etc... You can also start your
own venture to be funded and see if
your idea can raise enough interest
to generate the funding you require.
Things such as physical products,
music, film, music tours, theatre
productions and computer games
have all been funded in this manner
to great effect.

Benefits of Crowdfunding

The idea is to generate large sums
of money to fund projects via many
small amounts of money pledged
by members of the public. It is a lot
easier to find a hundred people to
pledge 100 USD than one person
to pledge 10,000 USD. With the
simple reward for pledging platform,
complex contracts can be avoided
which are usually costly and a
necessity for these amounts of money.

48 Apr 2014 | Business Tianjin

Having projects backed by the very
consumers you aim to sell the end
product to carries many benefits.
You have essentially already sold
the product so demand is already
there. The amount of pledges gives a
good idea of the volume of products
required. With constant contact with
the consumer, feedback on prototypes
is instantaneous and free through the
crowdfunding platform. With this,
feedback data can be collected on
information such as price points to
sell at, design preferences, add-ons
for the product, as well as interested
territories (Europe, USA and Asia).

As the consumer is essentially
investing in the product, they will
be part of the project and therefore
committed to having it succeed. This
means they are likely to actively sell
the idea to their peers. This helps
with advertising through word of
mouth and social media and actively
contributes ideas to the creator. All
of these things will save the creator
money and time, allowing them to
concentrate on creating the best
possible product for the consumer.
This help from consumer feedback
en masse could be thought of as a
social phenomena called "wisdom of
the crowd". This basically means that
when answering questions, a crowd
of people will usually provide a much
more accurate and useful answer than
the individuals would have given
alone. A natural averaging effect takes
place with the answers, providing
useful and complex information,
due to the varying points of views
converging into a single answer. This
is an invaluable tool for designers of
products and creative endeavours as
it leads to innovation through what
could be thought of as a social ‘natural
selection’ process.

If little to no capital is required for
someone to start a venture, anyone
with an idea can start a project
via a crowdfunding platform.
This facilitates innovation and
progression over large organisations

creating mass quantities of stagnant
unoriginal products. Essentially,
good ideas are the selling point
for attracting investors through
crowdfunding- rather than brand
names and passing trends from
larger companies with unmatchable
buying and distribution powers.

The Downfalls

As with any venture that involves
dealing with people's money there are
many problems which could arise. For
instance, failure to deliver on a project
will tarnish your reputation and
hinder your chances of getting future
funding as investors are unlikely to
fund further projects- even if money
is returned to them. As this is such
a public and transparent platform it
is hard to move past failures as they
occur publicly and not just in-house.
Also, keeping things secret to surprise

‘ Tech

the market is an impossible corporate
strategy. Therefore, big unveiling
events are not practical or useful as
marketing tools as the consumers
are constantly aware of the progress
your project is making. Moreover,
unveiling intellectual property in such
a transparent way can be damaging
to the creators leaving you open to
plagiarism and copyright issues.

I have spoken about the ease of
starting one of these projects, which
in itself is a brilliant thing- allowing
people who would not normally be
able to raise the capital to achieve
their goals create truly innovative
ventures. However, some people
who don't have the business acumen
to succeed undertake tasks which
ultimately fail, not through fraud but
due to not fully understanding the
challenges of following through on a
large scale project. They assume that
everything is as easy as setting up
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the initial crowdfunding profile. In
some cases it’s a lot easier to raise the
actual capital than to actually produce
the results needed. A false sense of
security is provided by achieving the
monetary goal, but the project must
still be finished.

Fraudulent projects do occur. They
promise amazing innovative projects
but instead of delivering, they
produce either substandard goods or
no goods at all. The money is then
kept by the crowdfunding initiator.
Most sites do have safeguards in place
to protect against such fraudulent
actions. However, some occurrences
still slip through the net.

There are also some legal
complications depending on your
territories. Projects are subject to all
laws governed by your country and
proper permissions and patents must
be filed. It is always best to check if
you must register your project with a
regulatory agency, otherwise soliciting
money from consumers with the
promise of goods could be illegal.

Is Crowdfunding a Viable
Option?

Whether or not crowdfunding is an
appropriate funding avenue for your

GET FUNDED

project has many factors to consider
before initiating the tender process.
Firstly, if you have been turned down
by conventional funding sources,
this could be your last hope to gain
the necessary capital. However, if
your project doesn't come to fruition
then you will not succeed with future
crowdfunding ventures.

If you don't inspire
consumers with the
initial idea, regardless
of the size and
reputation of your
company, you will fail
to raise capital via this
method.

Creative projects have a tendency
to do especially well through
crowdfunding. For example, the
English rock band Marrilion have
used crowdfunding to produce
albums using funding from their
fans. But if your creative endeavour
doesn't generate enough buzz or fan
support, you are unlikely to attract

donations. And unlike Marillion,
most bands have not had thirty years
in the industry to create a fan base.
Likewise, using Kickstarter, a major
crowdfunding website, the producer/
writer Rob Thomas managed
to create enough capital to start
production on a Veronica Mars film
from his long cancelled cult TV show
of the same name.

If your project requires secrecy due
to a proposed marketing strategy
or is a fully developed project with
many innovative pending patents,
you may want to avoid crowdfunding.
However, if you want input and help
creating an innovative project from
an initial idea, crowdfunding could be
your best choice. Alternatively, if you
are an individual or small company
struggling to raise capital then
crowdfunding is an ideal strategy for
getting your idea off the ground.

A good example of a successful
crowdfunded project is the Pebble
e-ink smartwatch. The project
attracted donated funds to the sum of
10,266,844 USD, the highest amount
of any Kickstarter project. This led
to the watch being sold at Best Buy, a
major American electronics retailer,
where it sold out very quickly.

Whether or not a project can surpass
the success of the stated projects
is down to the idea. As mentioned
earlier, innovative ideas are the
bargaining chips of crowdfunding. If
you don't inspire consumers with the
initial idea, regardless of the size and
reputation of your company, you will
fail to raise capital via this method.
However, there is little doubt that
crowdfunding, due to its simplicity,
will promote innovation and allow
small ideas to create big impacts.

Visit us online:

btianjin.cn/140412

50 Apr 2014 | Business Tianjin

‘ New Appointments

Radisson Blu Plaza Hotel Tianjin Appoints Maurice Cook as
General Manager

Maurice Cook has been appointed as General Manager of the Radisson Blu Plaza Hotel
Tianjin. He has been working in China since 2001 in Beijing and Shanghai with the
Carlson Rezidor Hotel Group. He brings with him 40 years of experience in the hotel
industry, 24 of which have been with Radisson Hotels in Australia, Vanuatu, Indonesia
and China.

Maurice is looking forward to his tenure in Tianjin and working with the genuinely
hospitable Chinese employees at the hotel and offering the best services to the hotel’s guests.

Appoints Mr. Steven Ji as Chinese Restaurant Executive Chef

The Astor Hotel, A Luxury Collection Hotel, Tianjin is delighted to welcome Mr.
Steven Ji to the position of Chinese Restaurant Executive Chef. Mr. Ji comes from
Guangzhou. He has been involved in the catering industry since 1989 and he has
worked as an executive chef in many high star-level hotels such as the InterContinental
Hotel Chongqing, Jinjiang Hotel, etc.

Steven has won prizes in various cooking competitions and he joined the Starwood
family as the Chinese Restaurants executive chef in the Sheraton Guangzhou Huadu

Resort before then joining the Astor Hotel, A Luxury Collection Hotel, Tianjin. He has a very broad range of
experience and produces innovative dishes. He is also an expert in team building and cost control. Steven has
a particularly strong background in Cantonese cuisine. He enjoys creating new flavours and tastes. He will
now bring his rich experience and creativity to The Astor Hotel, A Luxury Collection Hotel, Tianjin.

f" AW IB 45 Beijing Yingke Law Firm Tianjin Office

| Directly invested and managed by Beijing headquarters, Beijing Yingke Law Firm Tianjin Office was established in April
2010, based on the principles of good faith, diligence, professionalism and responsibility.

Practice Areas:

Corporate Legal Affairs

Corporate Tax, Labor, Merger & Acquisition, Tendering & Bidding, Bankruptcy & Restructuring,

Risk Management, Legal Consultancy, Resources & Energy, Environment, Finance, Banking,

Insurance, Private Equity and Venture Capital, Security, etc.

International Legal Affairs

International Trade, Overseas Investment, Foreign Direct Investment, Maritime, Foreign-related

Civil and Commercial affairs, Anti-dumping, International Arbitration, Foreign-related Criminal

Litigation, Foreign-related Intellectual Property, etc.

Add: B-7F, Future Plaza, NO.103 Weidi Road, Hexi District, Tianjin 300201, China

Tel: +86-22-5837-7185
Fax: +86-22-5837-7177
Mobile: 135-1629-0113

186-222-88385

E-mail: txyi1120@126.com tianxueyi@yingkelawyer.com

Website: www.lawyertianjin.com

Richard Tian

Senoir Partner / Attorney-at-Law | !

Director of International Legal Affair Department
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Special Report ‘

Starwood Hotels & Resorts Group
Holds Cluster Event to Attract New
Talent in the Asia-Pacific Region

he Starwood Hotel &
Resorts cluster of hotels
recently held a joint event to

mark Starwood Careers Day 2014.
The event, which took place on 21
March at The St. Regis Tianjin, was
attended by the General Managers
of every Starwood hotel in Tianjin;
namely: The St. Regis, The Astor
Hotel, A Luxury Collection Hotel,
The Westin, Sheraton Tianjin
Hotel and Sheraton Tianjin Binhai
Hotel. The occasion was part of
a wider Asia-Pacific recruitment
drive by the Starwood group,
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with other such events being
held simultaneously in Beijing,
Shanghai, Bangkok, Kuala Lumpur,
Tokyo and a number of other major
cities in Asia.

With over 300 passionate
candidates from across the
Asia-Pacific region coming to take
part, the event was undoubtedly
a resounding success and it
demonstrated the prestige that
comes with being part of the
Starwood team. With the company’s
recent announcement that they plan

starwood

to open another 30 hotels in this
part of the world, these recruitment
campaigns will bolster their talent
pool and give opportunities to
young people who would like to
build a career in hospitality.

We spoke to each of these hotels’
leaders to find out about their
experiences of working for the
Starwood group and why they
think the company provides such
excellent opportunities for talented
individuals who are seeking a
career in hospitality.

‘ Special Report

Christian Metzner

The Astor Hotel, A Luxury
Collection Hotel, Tianjin

The Astor Hotel is a very special
venue, not just for Tianjin but also
for China in general, so therefore
managing it is a wonderful
experience for me. But of course,
we are also part of the wider
Starwood group, which gives
our team an incredible support
network. We are very proud to be
part of an organisation which plays
a leading role in this city’s luxury
service and hospitality sectors.

This company provides excellent
opportunities for people who
have a passion for working in this
industry. When we look for new
recruits we primarily value people’s
passion towards this line of work
and their willingness to learn
new things. If people have these
attributes then they will be well
suited to the Starwood group.

Paul Cunningham

St. Regis Tianjin

This hotel (The St. Regis) and
Starwood have had a very profound
and very positive influence on my
overall career within the hospitality
industry. I had the privilege of
coming to this position soon
after the venue opened, so I have
been able to contribute towards
establishing a solid position within
the market. I would say that a
big reason for my success here is
that I brought a great deal of the
Starwood corporate culture into
this role with me. The company’s
service philosophy and the way we
treat and train our staff members
has really helped us to bring this
brand to life here in Tianjin.

In order to build a great team, the
most important thing is keeping
people motivated. Leaders within
the Starwood brands do this, in
part, by sharing our experiences

with younger staff members and
by helping them to recognise the
learning processes they need to go
through in order to realise their
career development goals. This is
especially important when it comes
to the younger generations of today
who like to learn quickly.

When it comes to hiring new
people, for me it’s all about finding
candidates who are able to provide
genuine service with a smile. They
must be able to show that they
really enjoy working in this sector
and that they truly understand
what service from the heart means
in practice.
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Ugur Lee Kanbur
The Westin Hotel Tianjin

Working for Starwood Hotels &
Resorts has been a great experience
for me. This company has given
me some amazing opportunities to
work in new parts of the world, like
here in Northern China, and it has
opened me up to new experiences
as a hotel manager.

To maintain staff members’
loyalty to the company, the main
considerations are making them
feel comfortable, allowing them to
keep learning and giving them the
right benefits as valued members of
our team. But that is what I and the
other leaders within the Starwood
family have a responsibility to do.
When it comes to people who are
looking to join our company, the
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most important attribute for them
to consistently demonstrate is the
right attitude.

Although skills and capabilities are
important and advantageous when
looking at candidates, it’s important
to remember that these things can
be taught; but you can’t teach people
how to smile! That’s what Starwood
is quite rightly looking for.

Owen Zhang
Sheraton Tianjin Hotel

Starwood Hotels and Resorts is a
company that invests a great deal
into training its employees. The
organisation is not just a place of
work for all of us, it is also very
much a part of our social lives. We
share a very positive relationship
with our counterparts and
corporate associates. That allows us
to flourish within our industry and
enriches our outlook.

The company works very hard
to hold onto these talented and
dedicated members of staff by
running a number of programs
which aim to enhance their skills,
by obtaining their trust and by
offering an extensive range of
benefits. It is an honour for people

‘ Special Report

like me to be a part of this great
organisation and the number of
people who are seeking to work
for Starwood here in China is very
encouraging.

The success of these candidates, and
indeed anybody who wants to work
within the hospitality industry,
depends largely on whether they
have a sincere passion for the job.
Other things like work experience,
communication skills and English
language ability are also important,
and we can never underestimate the
value of these so called ‘soft skills’
when it comes to working with
people in a service environment.
However, we primarily want people
who are highly driven and inspired.

Lars Van Der Most
Sheraton Tianjin Binhai Hotel

I have learned so much from
working at various Starwood hotel
brands. This organisation has
equipped me with the right skills-
as well as superb opportunities for
career development. After 11 years
of working for Starwood, I am now
what you might call ‘loyal beyond
reason. I feel like very much want
to stay with this company for the
rest of my career.

The corporate culture which this
group has cultivated over the years
is incredible. Through the Starwood
Cares and Starwood Careers
programs we are able to attract the
talent, develop it internally and
ultimately retain the hard working,
skilled individuals that contribute
towards making our group so
successful. This is really important

in the Asia-Pacific region, where
turnover of staff is especially high
and companies are finding it hard
to hold onto talented employees.

Going forward, it is great to see that
Starwood is focusing on expanding
within the major cities in China,
but also moving into the second
and third tier cities where there is
tremendous growth potential. This
will create more opportunities for
people like those joining us today.
As long as we continue to focus
on finding people who have both
the passion for hospitality and the
right attitude to be working for our
organisation, I am very confident
that we will go from strength to
strength. [

Visit us online:

btianjin.cn/140413
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Chamber Reports

Chamber Reports

Past Event:

European Chamber
i e
SME Workshop - Drafting Contracts in China: Dos and Don'ts to Ensure Smooth Running for I

SMEs
26 February, 2014

The China IPR SME Helpdesk and the EU SME Centre supported European Chamber Tianjin
Chapter with an afternoon seminar on how SMEs can use contracts to effectively protect their
business in China. The audiences received practical advice from their China experts focusing
on following issues:

» How to avoid common contractual errors which lead to loss of technology, know-how and
competitiveness

» Practical and useful tips on how to protect your business
» How to write strong contracts which can protect your products and your company while doing business in China

Some of them also attended a free one-on-one consultation session discussing individual questions afterwards.

InterChamber Breakfast Briefing: The Trans-Pacific Partnership and
China’s Foreign Trade Agreements

27 February, 2014

In cooperation with AmCham, the European Chamber Tianjin Chapter successfully
organized the breakfast briefing for a discussion on Trans-Pacific Partnership by inviting
Mr. Eric Emerson, a Beijing-based partner at Steptoe & Johnson LLP, to provide some
insights on what these agreements contain, how they operate, how they relate to each
other and how they affect companies operating in the region.

Training course: Developing Strengths for Maximum Potential
7 March, 2014

No two people are identical and no two teams are identical. Consequently, the pathway to success must incorporate the unique
qualities of those on the journey. Research confirms that maximum potential for individuals and teams is unlocked when attention is
given to identifying and developing natural talents into productive strengths.

This workshop introduced participants to a Strengths-Based approach to personal and team development. The trainer Dr. David (Dave)
Zovak is a certified performance coach and specializes in strength-based leadership and organizational consulting.

PwC Tax Seminar: 2013 Annual Corporate Income Tax Filing Key Points Update
20 March, 2014

As the tax filing deadline (i.e. May 31, 2014) of the
Corporate Income Tax (“CIT”) Annual Filing for
Year 2013 is approaching, various state tax bureaus
at district level in Tianjin have issued notices for CIT
Annual Filing arrangement and tax treatment on some
common items. Tax professionals from PwC shared
their knowledge and thoughts on the 2013 CIT Annual
Filing and answered specific questions member
companies had.

Room 2415, Suite 17, Magnetic Plaza, BinShui Xi Dao, Nankai District, Tianjin 300381.
Tel: +86 22 2374 1122 Fax: +86 22 2374 1122 Email: tianjin@europeanchamber.com.cn  Website: www.ceuropeanchamber.com.cn
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Inter-Chamber Breakfast Briefing:

The Trans-Pacific Partnership and China’s Free Trade Agreements

27 February, Thursday at the Hotel Indigo Tianjin Haihe

AmCham China Tianjin, together with the European Chamber in Tianjin, recently hosted a breakfast seminar with Eric Emerson,
partner at Steptoe & Johnson LLP. Eric spoke at this joint chamber event on the Trans-Pacific Partnership (TPP) and China’s
Free Trade Agreements. He provided some insights on what these agreements address, how they operate, how they relate to each
other and how they affect companies

operating in the region.
The event was well attended by
members from different industries and L
attendees were very active during the f
Q&A session.
- - .

Tianjin Monthly Women’s Professional Committee (WPC) Executive Lunch

- Speaking the Five Love Languages
February 27, Thursday at the Hotel Indigo Tianjin Haihe
AmCham China Tianjin held its monthly WPC lunch on February 27 at the Hotel Indigo Tianjin

several objects to explain how to speak the five love
languages based on the seminal work of American Gary
Chapman, who is an internationally respected marriage and
& family life expert. Ladies enjoyed the fantastic set lunch
provided by Hotel Indigo, as well as the opportunity to
network with old and new friends.

Exclusive Meeting with the Minister Counsellor for Economic Affairs of U.S.
Embassy in Beijing
14:30-16:30 PM, Friday, March 7

On 7 March, AmCham China, Tianjin organised a special event for members to meet with
Mr. Hanscom Smith, Minister Counsellor for Economic Affairs at the U.S. Embassy in
Beijing. The meeting gave members an opportunity to discuss their company’s operations
in Tianjin and member representatives shared their views on local economic development
in the region with Mr. Hanscom Smith.

Room 2918, 29F, The Exchange Tower 2,189 Nanjing Lu Heping District ~ Tel: +86 22 2318 5075  Fax: +86 22 2318 5074 www.amchamchina.org
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Past Event: s i 2

Special Event - Airbus Tianjin Factory Tour
Thursday, 6 March, 2014

On 6 March, the German Chamber of Commerce invited its members to a special VIP tour through the Airbus assembly facility. Mr.
Andreas Ockel, General Manager of Airbus (Tianjin) Final Assembly Co., Ltd. gave an in-depth presentation about the Airbus facility
and its operations before hosting a tour through the facility, during which he explained the various stages of the assembly of an Airbus
jetliner. The Airbus A320’s final assembly line began operation in 2008 as a joint venture between Airbus and a Chinese consortium
of Tianjin Free Trade Zone (TJFTZ) and China Aviation Industry Corporation (AVIC) and, by mid 2013 had already delivered more
than 125 aircrafts.

Seminar — How to Apply for a Visa to Germany: Information by the German Embassy and the German Chamber
of Commerce

Tuesday, 11 March, 2014

Given today’s strong Sino-German business ties, it’s crucial for international HR executives to know how to obtain a German visa for
their own employees. Therefore, the German Embassy and the German Chamber of Commerce provided guidance on how and where
to apply for a business visa to Germany.

Ingo Ganns, Visa Officer at the German Embassy, gave a comprehensive overview of the various visa types. He also informed
the audience about important regulations and guidelines companies have to adhere to in order to obtain a business visa for their
employees, and the common mistakes that should be avoided in the visa process. The second speaker Ms. Li Nan, Visa Service
Manager from the German Industry & Commerce Greater China, explained the advantages of utilising the German Chamber of
Commerce’s visa services and how the Chamber can ease the application process for German companies.

Room 1502, Global Center, No. 309 Nanjing Road, Nankai District, Tianjin 300073 Tel / Fax: +86 22 8787 9249  tianjin(@bj.china.ahk.de
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‘ Past Events

Love Lasts
White Valentine’s Wedding Fair Staged at The Sheraton Tianjin Hotel

After successfully holding the wedding fair in 2013, the “Love Lasts” themed White Valentine’s Wedding Fair was staged
again on 14 March and 15 March at the Sheraton Tianjin Hotel. The exhibition displayed the 2014 new wedding trends.

The Wedding Fair lasted two days on the 2nd floor of the Sheraton Tianjin Hotel. The hotel specially prepared romantic
western style dinners for couples so that they could enjoy the bridal show whilst eating dinner. The couples who
attended the show all obtained the special value offer of holding their wedding at the Sheraton Tianjin Hotel.

Discover The Love Beyond Time An Elegant
Vintage Wedding Fair @ Renaissance
Tianjin Lakeview Hotel

An elegant vintage wedding fair was held at the Grand Ballroom of Renaissance Tianjin Lakeview Hotel on Saturday 15
March 2014 from 13:30 - 17:00. More than 200 guests attended the event.

10 wedding related exhibitors joined the event, including representatives from hotels, wedding planning companies,
media, wedding dress and suit makers, video and photography production companies, jewellery designers, wine vendors,
travel agencies, banks, and wedding cake makers. Every guest had a
special time there.

The MC kicked things off with a warm greeting to everyone at the event
and he wished all the couples eternal love. The hotel also presented the
changing wedding styles over time up to the modern wedding styles
of today. From the traditional Chinese red veil to the western white
wedding dress, wedding styles have dramatically changed in the past few
decades. Time changes but love lasts forever. There were also a number
of interactive games for guests during the event, and all winners received
special gifts from the hotel.
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The Westin Tianjin Holds Well-being Open
House to Kick Off its Year-long Global
Wellness Movement

The Westin Tianjin opened its doors to the public as part of the global launch of the
Westin ‘Well-being Movement, a campaign designed to enhance the well-being of
guests and associates around the world. The year-long initiative and 15 million USD
campaign will introduce a string of innovative partnerships and programs across
Westin’s six brand pillars: Sleep Well, Eat Well, Move Well, Feel Well, Work Well and
Play Well. The launch coincides with the International Day of Happiness and Well-
being and the Spring Equinox - traditionally recognized as the season of renewal.

From 22 March 2014, The Westin Tianjin welcomed the guests, associates and
consumers to experience the brand’s signature well-being programs, including their
Workout Yoga Classes and Superfoods cooking class for guests. The Westin Tianjin
is one of 200 Westin Hotels & Resorts around the world to invite guests and non-
guests to experience a world of well-being.

“The Westin Tianjin launched Westin Well-Being Movement a part of our Westin
Wellness Experience” said General Manager Mr. Lee Kanbur. “At Westin, everything
we do is designed to help you feel at your best. We work with New Balance to help our guests stay fit with our New
Balance Gear Lending program, and we also have our Superfoods menu to fuel your body with energy. Every element of
your stay is created to leave you feeling better than when you arrived. ”
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Mindfulness and Meditation Pioneer
Checks-In to Westin Hotels

The Westin Well-being Movement launched globally with Headspace, its first new partnership of 2014 aimed at helping
guests “feel well” Headspace founder and meditation pioneer Andy Puddicombe led the charge as the authority for the

brand’s “Feel Well” pillar and is the first appointee to the Westin Well-being Council - a diverse advisory board composed

of renowned thought leaders, each of whom aligns with a specific wellness brand pillar. Westin is the first hotel brand to
launch a brand-wide mindfulness and meditation program and through its new partnership with Headspace will help
guests to “feel well” by providing customised content through a dedicated space on Westin.com including videos and
seven custom meditation exercises. Specifically created for Westin guests, the program was designed to address the needs
of both leisure and business travellers, pre and post-stay and includes programs to help guests get ready for the journey,
sleep, switch off from work, how to use technology mindfully and more. Westin will also introduce Headspace modules
that were developed exclusively for its associates around the world to help promote wellness in the workplace.
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Tianjin Comedy Night

Tianjin dresses up for an evening of joy and laugher. And who is not
up for a night full of giggle and laugh while, sharing with old and
new friends and enjoying good drink and food? That was the Tianjin
Comedy night.

The event was held on the 15" of March at the Astor Hotel in
Tianjin, a historic hotel full of stories and events which remain at
the top of mind of all Tianjiners. With more than 150 years from
its establishment the hotel is acknowledged as one of Tianjin’s
greatest landmarks. The Astor Hotel Museum was listed in 1996 as a
national cultural heritage; moreover, US President Herbert Hoover,
Prime Minister Zhou Enlai, Tianjin governor Li Hongzhang, Peking
Opera singer Mei Lanfang, and many other famous and influential
personalities had stayed in this Hotel.

The night was sponsored by several communication media in the city
and in China: Business Tianjin, Tianjin Plus, That’s Beijing and Turned
up events, played a main role for this show’s achievement.

The show had an excellent attendance of well-known people from
local foreign community and business leaders of different nationalities
who lived in Tianjin for years and built up through out time a strong
network for creating new spaces out of the working environment.

The event followed a sequence of activities beginning with the warm
welcoming cocktail from the hotel, people arriving at the place and
greeting each other, then, setting down in the salon and moving to
different groups while interacting with each other and having talks
about general and specific topics, this lasted for about one hour. The
show was then started and everyone sat down to watch and listen to
the performers. The dynamic of involving the audience’s participation
with ideas and responses to random simple questions allowed the
integration between the participants and the performers.

Ready to take the audience’s suggestions and create scenes with a whole
sense of creativity and a notion of audacity, was standing at stage the
performance team of international actors and leading this event to one
of the most pleasant night in the city.

The environment in which the event had place was relaxed and had as
its main purpose to find a space for entertainment. The show begun
with activities developed by the team themselves coming up with
words and ideas and creating a whole scene from it.

A variety of dynamics were established for the audience to follow and
little by little the show begun involving it in the scenario; it is always
more enjoyable to become part of the show and at some point laughing
together from our own experiences. A break time of thirty minutes
gave a space to wander about in the hotel and also a short time for
resting. One more hour continued the show which rapidly turned to a
faster speed by changing from one activity to the other and keeping the
participants keen to what was next.

The closing of the event had place at the O’Hara’s English Pub of Astor
Hotel which offers a lounge ambience with regal Winchester styled
sofas and an oversized bar counter. The event had its end sharing
drinks with friends while listening to live music.
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Calendar
APRIL 2014

Tianjin & Beijing & Shanghai EVENTS

The 6™ China Internationl
High-end Health Beverage and

Functional Beverage Expo 2014
2014

# China International Exhibition Center Beijing,
China

[¢] http://www.hrmexpo.cn/

Apr 4-8

Mozart's Requiem
# Concert Hall

¥ 50-180
S +86 22 8388 2000

6" China International Green

& Organic Food Expo 2014

2014 16

# China International Exhibition Center

L +86 10 85785006/07/08
Apr 8-10

Include your event
email to editor@businesstianjin.com

Russian National Ballet
Theatre Star “Swan Lake”

# Tianjin Auditorium

¥ 80-1280
S, +86 22 2835 2443

Christopher La Tawa Organ Concert
# Concert Hall, Tianjin Grand Theatre

¥ 50-280
% +86 22 8388 2000, 8388 2002, 2332 0068
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Special Days 1 April  April Fool's Day

Tianjin Drama Mrs.July
# Opera House, Tianjin Grand Theatre

S +86 22 8388 2000, 8388 2002, 2332 0068
Apr 25-26

20 April

Easter Sunday

12" China International
Wine Industry Expo

# Shanghai Everbright Convention and Exhibi-
tion Center

[¢) http://www.bestwinechina.com/
Apr 27-29

Taiwan Evergreen Symphony
Orchestra Concert

# Concert Hall, Tianjin Grand Theatre

S, +86 22 8388 2000, 8388 2002, 2332 0068

12" China (Shanghai) International
Organic and Green Food Expo

# Shanghai Everbright Convention and Exhibi-
tion Center

[¢] http://www.uijfair.cn/
Apr 27-29

Tianjin International Automobile
Industry Exhibition

# Tianjin Meijiang International Convention
& Exhibition Center Tianjin,China

<, +86 22 8813 3752
Apr 28-May 3

Apr 2014 | Business Tianjin 65



Business Chinese Lesson ‘ Business Chinese Lesson

If you aren’t blessed with such connections, then the easiest way to find a job is via the Internet.

HOW tO Find a ]Ob in China k& shi ra gud ni méi yéu zhe yang de guan xi, na me zui jidn dan de fang fa jiu shi shang wang zhao gong zuo.
ra hé zai zhong gué zhao dao gong zuo?

Finding a job through an internship in China
Many people who go to study in China also work as an intern for a foreign company or a public institution.
. . . . . . xU dud wai gud lid xué shéng zai zhdng guod xué xi de tong shi yé hui zai y1 xié wai qi hud
Working in China is a huge positive regarding your CV. It demonstrates your

11: . . . 6ng gong jT gou zuo shi xi shéng.
willingness to work in a new culture and experience a different market. So as a 9on9 9ong IS ?

foreigner how to find a ]Ob in China? Internships in China are mostly unpaid,
zai zhdng guo shi xi shéng yi ban shi méi yéu xin chéu de,
} i .
!l.‘* [ a r" - but they can often lead to good job offers.
- dan shi ta men wang wang hui hud dé liang hao de gong zuo jT hui.

either at the company or institution with whom you did your internship,
wu lun ni shi zai gi ye hud jT gou zud shi xi shéng,

or at other foreign companies that generally prefer to employ people that have some work experience in China.
zhe gé zai zhdng guo gong zuod de jing li yi ban dou hui shou dao wai qgi de ging lai de.

Self-Employment

Of course you can also try to work in China as a freelancer or self-employed,
dang ran ni yé ké yi shi zhe zud yi gé zi yéu zhi yé zhé hud zi zhl chuang ye,
but be prepared for some difficulties.

dan ni yao zhln béi hao ying jié kun nan.

The biggest difficulty being visa issues.

di yi gé kun nan jiu shi gian zhéng wen ti.

If you are not yet in China and need a work visa it will be much more difficult to obtain if you don’t have an employer in
China that can do it for you.
ra gud ni hai méi ydu dao da zhong guo bing qié méi yéu yi gé gu zht de hua

ni xiang yao hud dé gong zuo gian zhéng shi shi fén kun nan de.

A way to get around this is to either go to China as a student first or take up any job that will get your papers sorted,
xidng yao jié jué zhé gé wén ti ni k& yi chang shi xian zud wéi xué shéng hud zhao yi gé gong zud lai dao zhdng guo,

The easiest way to find a job is via Internet

The best way to find a job in China, and then try to switch your visa status once you're in China.
zai zhong guo zui hao de zhdo gong zud fang fa, zhT hou zai chang shi gai bian ni de gian zhéng zhuang tai.

is by using personal contacts who work for a company in China that might need someone with your skills.
jiu shi tong guo rén ji guan xi zhdo dao ké yi fa hut ni cai néng de gong zuo.

If you encounter any problems learning Chinese, please send us an email at
bizclass@businesstianjin.com We’ll do our best to help you. See you next month!
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Lifestyle Recommendations / Tianjin

T: +86 22 2462 6888

Chinese

Café Vista

A: 1F, Wanda Vista Tianjin, 486 Bahao

Road, Da Zhi Gu, Hedong District

»
Aulare

1863 Bistro & Terrace

i A: 1F Astor Wing, The Astor Hotel,
¢ A Luxury Collection Hotel, Tianjin No. :
: 33, Tai'er Zhuang Lu Heping District
T: +86 22 2331 1688 ext. 8918

i The St. Regis Bar

: Spectrum All-Day Dining '
: A: 1F, The St. Regis Tianjin. No. 158 :

¢ A: 7F, Hotel Nikko Tianjin
iNo. 189, Nanjing Lu, Heping District :
:T: +86 22 8319 8888 ext. 3570

Lifestyle Recommendations / Tianjin

: Zhang Zizhong Road, Heping Dlstnct

;T +86 22 5830 9958

:International Schools

d“ INTERNATIONAL
SCHOOL of TIANJIN

E Warking Lesrsing Acting TOCETHER

Catering Solutions

§Ch|na Station 486 : 1 ] ; 1863 & 189 7 : 158 élntern.ational School of Tianjin
: A: 2F, Radisson Plaza Hotel T|anJ|n :Aulare Latin Restaurant 33 ( ) A Weishan Lu, Jinnan District :
: : A: Magnetic Plaza, Building A4 : : Flo Prestige

0. 66, Xinkai Lu, Hedong District

. iT: +86 22 2859 2001
| T: +86 22 2457 8888 :

: Kasumi : 2-16, Binshui Xi Dao

: o : A: No.37, Guangfu Road
¢ A: 1F, Crowne Plaza Tianjin Binhai : Nankai District

ﬁ Purple Bar

Café Majestic

66
2

: No. 55, Zhongxin Da Dao
: Airport Industrial Park
i T: +86 22 5867 8888 ext. 2322

i T: +86 187 2229 0691
: E: tianjin@aulare.com

¢ A: 1F Haihe Wing, The Astor Hotel, :
¢ ALuxury Collection Hotel, Tianjin No. :
: 33, Tai'er Zhuang Lu, Heping District :

EHRMm

Mighty Deli (South Park Store)

{ A: 2F, Radisson Blu Plaza Hotel
: Tianjin

:66 Xinkai Road, Hedong District
:T: +86 22 2457 8888 — 3278

Italian Style Town, Hebei District
i T: +86 22 2662 6688

CH3E .

A4 246 | T:+8622 23311688 ext. 8910

 Fortune Restaurant i A: No. 85-87, Shuishang Gongyuan

H . . . . § 55 E : : . . I . : HANBRIDGE EDUCATION :

{ A: 2F, Crowne Plaza Tianjin Binhai ; 1 g : 33 : West RD, Nankai, Tianjin (opposite : 66 : X i X B i Hotels & Apartments
i No. 55, Zhongxin Da Dao : : : : : to Nancuiping Park) § 2 Hanbrldge Education 5

T966 25 5967 sag8 ext 2355 | Kushi il | . 486 22 8783 9683 | As CA-3081309, Magneic Capta AKXk Hotels
- et . A: 2F, Racisson Blu Plaza Hotel Tiain : Café Venice . Flair ; International Office Building

: (Somerset Store) {A: 1st Floor, The Ritz-Carlton, i T: +86 22 5837 5737

: No. 66, Xinkai Lu, Hedong District ¢ A: 2F, Holiday Inn Tianjin Riverside

552 | T: +86 22 2457 8888  Texas BBQ Saloon : Phoenix Shopping Mal SagFHSeiumc:z:tctY ouyl. PIngiiang - 11 njin, No. 167 Dagubei Road, ca-308/300
: : Az Units 115 and 128, Central : East Haihe Road, Hebei District ’ 5 ?epgégzgsétgg; 'gl(?ggn -
5 F : 66 : Avenue, Building C7, Magnetic :T: +86 22 2627 8888 ext. 2271 - T+
N 2  Plaza, Nankai District T +86 22 2810 7747 ¢ Flair BANYAN TREE
HDH@”DH T: +8622 8713 5555 . ?Zest 167 fllrfg;l:ali.unal : _ TIANJIN
u:u—uzu‘  Seasonal Tastes ;1801820258 9904 (English) 2 5 |A: 1st Floor, The Ritz-Cariton, schocl 5 e Tianjin Riversi
A — ¢ A: 1F, 101 Nanjing Road, Heping i +86 1820258 9924 (Chinese) ! : i ’ - ’ : :Banyan Tree Tianjin Riverside
£ X0 : District §  Glass House : Tanjin, No. 167 Dagubei Road, : {A: No. 34, Haihe Dong Lu,
QING WANG FU | T: +86 22 2389 0168 : C7 115-128 : Hyatt Regency Jing Jin City ?,efgégzg'ztggg 2'1""63'” % Education P  Hebei District
: Qing Wang Fu : i Resort & Spa i e : : Tianjin International School  :T: +86 22 5883 7848
¢ A: No. 55, Chonggqing Road : 101 : Prego Italian Restaurant ¢ A: No. 8, Zhujiang Da Dao : : 167 : I, i A: No.4-1, Sishui Dao, Hexi District :www.banyantree.com
i Heping District : ¢ A: 3F, 101 Nanjing Road, Heping i Zhouliang Zhuang, Baodi District : : T +86 22 8371 0900 ext. 311
i T: +86 22 8713 5555  Seitaro i District i T: +86 22 5921 1234 : i § - ; § 34
i +86 225835 2555  A: Sheraton Hotel Tianjin {T: +86 22 2389 0173 5 5 ' NTHPE{LFI:EH*]‘) 5 4 1
: ‘l,Ev infO@qing\fNangfu.com £ Zi Jin Shan Lu, Hexi District : Prego 101 8 % hD‘l’E‘|
: . gingwangtru.com T : : :
Wenovens T 00222791 0509 ; . - TopERTHOM INDIGO
55 : Qba - Latin Bar & Grill : Pan Shan Grill & Wine M/ :University of Maryland Robert m Tianjin Haihe
; Ll U5 ; e B R b

EA: 2F, 101 Nanjing Road, Heping A 2F, Main Building :H. Smith School of Business

 Riverside Chinese Restaurant :S6U : District ERREE ;China Leadership EMBA

:T. +86 22 8758 7199 ext. 8001
: Mobile: +86 187 2248 7836

: Sheraton Hotel Tianjin : : 5 WELLINGTON COLLEGE Hotel Indigo Tianjin Haihe
: A: 3F, Holiday Inn Tianjin Riverside : A: 49F, Tangla Hotel Tianjin, No.219 : T: +86 22 2389 0171 : Zi Jin Shan Lu, Hexi District ‘Inasia Restaurant ;zf‘;%z;’_r;\ CITIC Building, 18 : B :A: No.314 Jiefang South Road,
: Phoenix Shopping Mall : Nanjing Road, Heping District : - & : T: +86 22 2731 3388 ext.1820 : (Olympic Stadium Store)  Jianguomenwai Street Be'ijing We"mgton College :Hexi District, 300202, Tianjin
i East Haihe Road, Hebei District  : T: 486 22 2321 5888 ext.5106 101 : i A: 4F, AHotel, Olympics Gym, ! iT: +86 22 8832 8888
|T: +86 22 2627 8888 ext. 2211 | ' 5 5 2 ! Nankai District,Tianji  T: +86 10 6500 3930 International Tianjin .
P ' : : : : ; Nankal Listrict, flanjin { E: Beijing@rhsmith.umd.edu £ A: No. 1, Yide Dao, Honggjao District ; F+ +86 22 8832 6868
219 49 : : : AHotel ~ ying :

¢ W: rhsmith-umd.cn

Promenade Restaurant iT: +86 22 2382 1666/2233

3 Thai Eﬁ:& qm [qF A: 1F, The St. Regis Tianjin

314

: (Somerset Store) : oy o ) - :
g : . No. 158, Zhang Zizhong Road i A: 5F, Somerest Youyi, Pingjiang EMBA 19 é&.av(::"is'?:ri %wn?:w;aton-tlanjln.cn Er.'
:Tao Li Chinese Restaurant :YY Beer House 3@ IStro Heping District 3  Dao, Hexi District : 2505_A W 9 in. :
¢ A: 6F, Hotel Nikko Tianjin : (Behind International Building) 5 — "{f onet T: +86 22 5830 9959 : : 5 : : 1 : 5B
i No. 189, Nanjing Lu, Heping District : A: No. 3, Aomen Lu, Heping Distric ~ ~— : iT: +86 22 2810 7992 5 5 Holiday Inn
i T: +86 22 8319 8888 ext. 3561 i T: +86 22 2339 9634 ! Bistro Thonet : 158 : : - C e _
: : | A No.55 Chongaing Road, : ( ) : Event Planning :Holiday Inn Tianjin Riverside
189 : 3 ) Heping District : : : B i A: Phoenix Shopping Mall
6 =  T: 486 22 8713 5555 ; ; ars _ -  Haihe Dong Lu, Hebei District
: Tian Tai Xuan : Western : E: info@qingwangfu.com ?f\“é%? R e Hotel Tanjin,No 219 : Jeff’s House Kind I ""_// T w00 22 znar s
: _ : 5 W: gingwangfu.com 5 angla Hotel Tianjin, No. i Jeff’'s House Kindergarten L :
¢ A: 1st and 2nd Floor, The Ritz- : Café@66 : :Nanjing Lu, Heping District gWeIcome to my house. We will : b
: Carlton, Tianjin, No. 167 Dagubei : A: 1F, Radisson Bul Plaza Hotel Tianjin : 55 i T: +86 22 2321 5888 :play, learn and grow together. We ! nterMediaChina is Tianjin’s
: Road, Heping District, Tianjin i No. 66, Xinkai Lu, Hedong District : : :are a family. We and our parents  : premiere event planning company. =
{T: +86 22 5809 5098 i T: +86 22 2457 8888 A Free Brassene S 1000 219 50 :will all be the masters. i We will pinpoint the features that E.,.
: 66 : 3 [ R e T 55 W 05— ki Jhe il P ’  A: No. 77, Munan Dao, Heping District ; ©an make your event a success and : MO
167 5 66 : Brasserie Flo Tianjin - “'m:n': :; :l:; e Extensive [f ;O’Hara’s {T: +86 22 2331 0236/0636 ‘ensure that your target audience is Holdey
: 1 © A: No.37, Guangfu Road B intorrational Wine, Beer and “,,,,“ : : A: Astor Wing, The Astor Hotel, {W: jeffhouse.net : ‘reached through superb advertising :

:and promotion.

¢ A Luxury Collection Hotel, Tianjin No. : : : Holiday Inn Tianjin Aqua City
: Also arrange the following:

{ Italian Style Town, Hebei District : . .
; §A: No.6 Jieyuan Road, Honggiao

 Churchill Wine & Cigar Bar

i, : 33, Tai'er Zhuang Lu Heping District : 77 :
E Japanese : A: 1F. Wanda Vista Tianjin. 486 Bahao T: +86 22 2662 6688 {T: +86 22 2331 1688 ext. 8919 ( ) gurigﬁtlng g " site | District, Tianjin, 300121, China
: Benkay Japanese Dining  Road, Da Zhi Gu, Hedong District 37 : a s T;is;g:aﬂlofﬁ‘é'g%rk?nzve” S8 T +86 22 5877 6666

{F: +86 22 5877 6688

i A: 5F, Hotel Nikko Tianjin, No. 189 T +86 22 2462 6888 i To set up an event with
: : : www.holidayinn.com/tjaquacity

anjing Lu, Heping District

: InterMediaChina, please send

i T: +86 22 8319 8888 ext. 3558 486 = A e i e-mail to gm@intermediachina.com '
: 189 5 HEPIsE DISTRIET 3.7 1 : : 6
B
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Lifestyle Recommendations / Tianjin

: Hyatt Regency Jing Jin City
:Resort & Spa

¢ A: No. 8, Zhujiang Da Dao

: Zhouliang Zhuang, Baodi District
:T: +86 22 5921 1234

%
hotel nikko tianjin
EROMES

Hotel Nikko Tianjin
i A: No. 189, Nanjing Lu, Heping Dlstnct
i T: +86 22 8319 8888

189

Rﬂ&iu nﬁ

Radisson Blu Plaza Hotel T|anj|n
: No. 66, Xinkai Lu, Hedong Dlstrlct
: T: +86 22 2457 8888

66
‘::_‘ \Jl"
'\}" N I:).J

TAMGLA

Tangla Hotel Tianjin

¢ Az No. 219, Nanjing Lu, Heping D|stnct

i T: +86 22 2321 5888

219

 Yi Boutique Luxury Hotel Tianjin :

: A: No. 52-54, Min Zu Road, Hebei Dlstnct

i T: +86 22 2445 5511

52-54

R

REMAISSAMNCE®

TIARJIN LANTVICW HOTEL
: FEERRH
i Renaissance Tianjin Lakeview
i Hotel
¢ A: No. 16, Binshui Dao, Hexi Dlstrlct
i T: +86 22 5822 3388

Sheraton
Tianjin

Sheraton Tianjin Hotel
: A: Zi Jin Shan Lu, Hexi District
i T: +86 22 2731 3388

70 Apr 2014 | Business Tianjin

STREGIS

TIAN IN

K 5 3k 4 P

i The St. Regis Tianjin

: A: No. 158, Zhangzizhong Road
i Heping District

i T: +86 22 5830 9999

158

i The Astor Hotel,

: A Luxury Collection Hotel, Tlanjln
¢ A: No. 33, Tai'er Zhuang Lu,

i Heping District

i T: +86 22 2331 1688

33

THEWESTIN

TIANJIN
RRBBEKETAEIS

i The Westin Tianjin i
¢ A: 101 Nanjing Road, Heping District :
¢ T: +86 22 2389 0088 :
: W: westin.com/tianjin

101

E RITz-CAaRiTON

{ The Ritz-Carlton, Tianjin :
: A: No. 167 Dagubei Road, Heping :
: District, Tianjin :

T: +86 22 5857 8888

167

: Apartments

: Astor Apartment

i A: No. 32, Tai'er Zhuang Lu
i Heping District

i T: +86 22 2303 2888

32

ARIVA

: Ariva Tianjin Binhai Serviced
: Apartment

A: No. 35 Zi Jin Shan Road, Hexi
: District

i T: +86 22 5856 8000

: F: +86 22 5856 8008

: www.stayariva.com

35

: Sheraton Apartment
A: Zi Jin Shan Lu, Hexi District
: T: +86 22 2731 3388

HNG Wane Fu

CLUBE SUITES &
SERVICED RESIDEMCES

: B X R £:
: Qing Wang Fu Club Suites &
: Serviced Residences
EA: No.55 Chongging Road,
: Heping District
§ T: +86 22 8713 5555
E: info@gingwangfu.com
: W:gingwangfu.com

55

(3, e
§; EEE

(LSt
SOMERSET
SERVICED RESIDLNCE

L2 1 E e 4
Somerset International
Building Tianjin
A: No, 75, Nanjing Lu
Heping District
T: +86 22 2330 6666

75
Somerset Olympic Tower Tianjin
A: No. 126, Chengdu Dao
Heping District
T: +86 22 2335 5888

126

Somerset Youyi Tianjin
A: No. 35, Youyi Lu, Hexi District
T: +86 22 2810 7888

35

i Wanda Vista Tianjin

: A: 486 Bahao Road, Da Zhi Gu,
i Hedong District, Tianjin 300170
i T: +86 22 2462 6888

i F: +86 22 2462 7000

: 486

QO
Jarnott.

EXECUTIVE APARTMENTS
THE LAKEVIEW - TIANJIN
RERERITHAR

§The Lakeview, Tianjin-Marriott

: Executive Apartments
: +86 22 5822 3322

16

: No. 16, Binshui Dao, Hexi Dlstrlct

Logistics

: LOGISTICSTIANJIN can provide
i a full range of LOGISTICS

: SERVICES:

¢ = Import and Export shipments

i = Pick up/deliver shipments and

documents
= Inland container transportation
= Customs clearance
» Inspection and quarantine
declaration

i = Warehousing in bonded zones
: For further details, send e-mail to
: service@logisticstianjin.com

Printing Servives

: TIANJINPRINT is a 24-HOURS

: professional printing service :
i provider. Provides the highest level :
: of service by employing the most

: advanced equipment, superior

: customer service, and excellent

: quality control systems, to ensure  :
: that customers receive the highest :
: quality products and services. :
: Print, including design, prepress,

: finishing, binding and inserting.

: For projects or inquiries, please

: send e-mail

: to info@tianjinprint.com

Promotional Products

: PROMOTIANJIN is a traditional

: promotional products agency :
i serving major corporations and non- :
: profit agencies since 1998. Based in :
: Tianjin, it has been actively serving

: accounts in financial services, health :
: care, media, non-profit, advertising, :
: cultural affairs and home and

‘ industrial furnishings fields. Main :
: clients are organisations of all sizes :
: throughout China and abroad. :
: For further details, please send

: e-mail to

E: gm@promotianjin.com

Real Estate

CBRE

: CBRE Tianjin ;
i A: 42F, Units 12 & 13, Tianjin World :
: Financial Centre Office Tower, No. :
: 2 Dagubei Road, Heping District.

i T: +86 22 5832 0188

i W: cbre.com.cn

2
42 12-13

JONES LANG &
LASALLE %

Rl vl for 0 chanpiong world

:Jones Lang LaSalle

¢ A: Unit 3509, The Exchange Mall
i Tower 1, No.189 Nanjing Road,

i Heping District.

:T: +86 22 8319 2233

: W: joneslanglasalle.com.cn

189
1 3509

Serviced Office

THe Expcurive CinTen

i The Executive Centre
 Asia-Pacific’'s Premium Serviced

: Office Provider

¢ A: 41F, Tianjin World Financial Center
: 2 Dagubei Road, Heping District

i Tianjin

iT: +86 22 2318 5111

: W: executivecentre.com

2
41

Regus

Work your way

:Regus Tianjin Centre

A 8" Tianjin Centre, No.219 Nanjing
: Road, Heping District

:T: +86 22 2317 0333

:Regus Golden Valley Centre

¢ A: 11" Floor, Block One, Golden
Valley Centre, Heping District

i T: +86 22 5890 5188

i W: www.regus.cn

219 8

11

Rentals

LBT

China Bus Iravel

¥ Busa Lisatsing Solution

:CAR/BUS Rental Services
:in Tianjin and Beijing with
‘reasonable rates.

§To make a reservation or enquiry,
: please send e-mail to

: E: info@chinabustravel.com

i T: +86 135 0207 0987

China Bus Iravel

Your Bus Leasing Solution

www.chinabustravel.com

£300457

Lifestyle Recommendations / Tianjin

Travel Agencies

THE STARS

TRAVEL

: Tianjin's travel agency specialising
:in tourism for foreigners

i T: +86 159 2200 0555

E: inffo@thestarstravel.com

i Green Bamboo Well Being
Resort i
:A: 6-17, bldg. 17, Magnetic Capital
: Binshui Xi Dao, Nankai District
iT: +86 22 8378 8397 (English)

+86 136 0205 9458 (Attn: Elsa)

17 6 17

=505

! International SOS Tianjin and
: TEDA Clinics (Tianjin address
:and number here)

:A: 102-C2 MSD, 2nd Avenue,
 TEDA Binhai Area, Tianjin 300457
iT: +86 22 6537 7616

C2 102

o4

Lintted Family Mealthear
HERENT

éTianjin United Family Hospital
: A: No.22, Tianxiao Yuan

i Tanjiang Dao, Hexi District

;T: +86 22 5856 8500 (Reception)
: 24 Hour Emergency:

:T: +86 22 5856 8555

i W: ufh.com.cn

22

Gyms

i Astor Fitness & Health Club

: A: 3F, Haihe Wing, The Astor Hotel
i A Luxury Collection Hotel, Tianjin
:No. 33, Tai'er Zhuang Lu Heping

: District

:T: +86 22 2331 1688 ext. 8876

33

: Powerhouse Gym ;
¢ A: Binjiang Shopping Center, Kaifeng :
i Dao, Xiao Bai Lou (1902 Street)
i Hexi District

:T: +86 22 2302 2008

£BT \ehicle Leasiny!

+86 135 0207 0987

info@Qchinabustravel.com
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Lifestyle Recommendations / Teda & Tanggu

| TEDA & TANGGU |

Brazilian

: Salsa Churrasco

A: 11F, Holiday Inn Binhai Tianjin
: No. 86, 1st Avenue, TEDA

: T: +86 22 6628 3388 ext. 2740

86
1

Chinese

A: 2F, Renaissance Tianjin TEDA
: Hotel & Convention Centre

 No. 29, 2nd Avenue, TEDA

T: +86 22 6621 8888 ext. 6750

Wan Li Chinese Restaurant %
%

29
2

: Yue Chinese Restaurant
: A: 2F, Sheraton Tianjin
i Binhai Hotel
: No. 50, 2nd Avenue, TEDA
i T: +86 22 6528 8888

ext. 6220/6222

50
2

Japanese

: Sake n Sushi Bar

SA:11F, Holiday Inn Binhai Tianjin
i No. 86, 1st Avenue, TEDA

:T: +86 22 6628 3388 ext. 2730

86
11

Italian

i Bene Italian Kitchen :
A: 2F, Sheraton Tianjin Binhai Hotel
: No. 50, 2nd Avenue, TEDA
i T: +86 22 6528 8888 ext. 6230/6232 :

50
2

Western

: Brasserie Restaurant

¢ A: Renaissance Tianjin TEDA
: Hotel & Convention Centre

i No. 29, 2nd Avenue, TEDA
:T: +86 22 6621 8888 ext. 3711

29

Feast All Day Dining
: Restaurant

¢ A: 1F, Sheraton Tianjin Binhai Hotel : 86
: No. 50, 2nd Avenue, TEDA :
i T: +86 22 6528 8888 ext. 6210

50

BARS

]
solno
Mibmaiy

Happy Soho Live Music &
Dance BAR

(Opposite of Central Hotel)
A: No. 16, Fortune Plaza,
Third Avenue, TEDA

T: +86 22 2532 2078 T

16 4
( ) %

<o~ @}@\

Education

!

b,

GEMS

EDUCATION

: GEMS World Academy

i Tianjin Eco City, China

: A: No. 312, Hefeng Road, Tianjin
: ECO-City, Binhai New Area

i T: +86 22 6622 7888

312

H INTERNATIONAL SCHOOL

: TEDA International School

A: No. 72, 3rd Avenue, TEDA

T: +86 22 6622 6158

72

=31
P
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 Tianjin TEDA Maple Leaf
: International School
¢ A: No. 71, 3rd Avenue, TEDA

T: +86 22 6200 1920

72 Apr 2014 | Business Tianjin

71

Hotels

Holiday Inn Binhai Tianjin
i A: No. 86, 1st Avenue, TEDA
: T: +86 22 6628 3388

R

REMNAISSANCE"

TIARJIN TIDA CONMVENTION CINTRE HOTEL

ARTHBRENER® RS

Renaissance Tianjin TEDA
i Convention Centre Hotel

{ A: No. 29, 2nd Avenue, TEDA
:T: +86 22 6621 8388

29

13 L)
Sy
WY
QM‘ﬁ
Sheraton
Tianjin

H (GLE F B-% 30 100

: Sheraton Tianjin Binhai Hotel
i A: No. 50, 2nd Avenue, TEDA

: T: +86 22 6528 8888

F: +86 22 6528 8899

: 50
¢ http://sheraton.com/tianjinbinhai

>
CROWNE PLAZA

THAR]IN WIMHAL
: RipRR SRR MR EAE
Crowne Plaza Tianjin Binhai
: A: No.55 Zhongxin Avenue Airport
: Economic Area, Tianjin
T: +86 22 5867 8888

55

: Touch Spa
i A: 2F, Renaissance Tianjin TEDA
: Hotel & Convention Centre
: No. 29, 2nd Avenue, TEDA
i T: +86 22 6570 9504

29

:Yue Spa
: A: 15F, Holiday Inn Binhai Tianjin
: No. 86, 1st Avenue, TEDA

i T: +86 22 6628 3388

86
15

—_ .
International

=505

: Tianjin TEDA International SOS :
 Clinic §
{A: 102-C2 MSD, No.79

i 1st Avenue, TEDA, Tianjin
i T: +86 22 6537 7616

SOS
79
MSD-C 2 102

Gyms

: Eco-City International Country :
: Club :
¢ A: No. 5681, Zhongxin Road,

i South Ying-Cheng Island, Tianjin
i T: +86 22 6720 1818

5681

: Holiday Inn Binhai Hotel

i Fitness Centrer

¢ A: 15F, Holiday Inn Binhai Tianjin
: No. 86, 1st Avenue, TEDA

T: +86 22 6628 3388 ext. 2960

86
15

ISRAES
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Buy IMPORTED WINE
from EUROPE

Srbetiain ol
el W hire Wing

Free Home Delivery

¥ ol .

L}
OXInveS Beljlng Shanghal Tianjin Hongkong

Qur business registration service will open your doors to china

WHERE YOUR CHINA
BUSINESS BEGINS !

B COMPANY FORMATION B POST-REGISTRATION SERVICES B BUSINESS TRIP ASSISTANCE

WFOE incarporation Accounting
Joint venture farmation Tax declaration
Representative office establishment Payroll
Mergers & acquisitions Logistics

HE services

Interpreterservices
Car rental sarvices

www.boxinves.com

E-mail; csc@boxinves.cam Mobile: +86 159 221091 Tel: «+8&6 22 2391 7700

Cur Satished Customers

ﬁ?\ o \J o
2 L) W Honepwell  Pamaska sifions @ ‘& " M &
AIRBUS G Santandet — e Frraion

Singapore



Transportation

TIANJIN-BEIJING AIRPORT Shuttle Bus ¥83 one way

BULLET (C) TRAIN
Tianjin - Beijing Airport Terminals /3 . TJ ~ BJS (¥55 - ¥66) BJS ~ TJ (¥55 - ¥66)
04:00-18:00, runs every hour. Tian Huan Distance Bus Passenger Statfion

The junction of Hongai Lu and Anshan Xi Dao. Tel: +86 2305 0530 Train  Tianjin Beijing Train  Beijing Tianjin

C2002 06:25 06:55 C2001 06:35 07:05
Airport Terminals 2/3 - Tianjin 2094  22:45

07:00, 08:00, 09:00, 10:00 then every 30 minutes until 23:00.
Exit on the 1st floor at Gate 15 / Terminal 2 and Gate 1/ Terminal 3.

Tel: +86 10 6455 8718 TG ~ BJS (¥66 - ¥80) BJS ~ TG (¥66 - ¥80)

Train Tanggu Beijing Train  Beijing Tanggu

TEDA-BEIJING AIRPORT Shuttle Bus ¥90 one way C2274 12:40 13:10 C2273 10:45 11:15
TEDA - Beijing Airport Terminals 2/3 ©2280  20:25 20:55 C2279 1850 19:20

06:45, 08:45, 14:45, 17:15. 1st Avenue, TEDA.

Tel: +86 22 6620 5188 Wuging ~ BJS (¥39 - ¥46) BJS ~ Wuging (¥39 - ¥46)

23:15 C2093 23:00 23:30

Train  Wuqing Beijing Train  Beijing Wuging
Beijing Airport Terminals 2/3 - TEDA o 06:53 o718 201 06 o707
10:30, 13:00, 18:30, 20:30. Exit on the 1st floor at Gate 15 /Terminall 5 : 45 :
2 and Gate 1/ Terminal 3. Tel: +86 10 6455 8718 C2232 20:43 21:08 C2231 21:15 21:37

TIANJIN SUBWAY

o Xiao Dian / \

Feng Chan He

Liu Yuan North China Group

Xi Heng Di

Yi Xing Bu

Guo Jiu Chang

Zhang Xing Zhuang @ Line 1
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a—9) Line 9

Ben XiLu

Qin Jian Dao Tie Dong Lu

Tianjin North Railway Station

N Hong Hu Li

Zhong Shan Lu

Tianjin West Railway Station
() Jin Shi Bridge
Xi Bei Jiao
Tianjin
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Dong Nan Jiao  Station

West Jie
Cao Zhuang  Yuan Road ChangHongPark Xi Ngh Jiao

Sino-Ocean
Intemational Center  Jing Jiang Lu YuDong Cheng ~ Guo Shan Road

Bian Xing  Xian Yang Lu  Guang Kai
Si Ma Lu

Drum Tower Jian Guo Dao hun ChiBridge  CuiFuXinCun  Deng Zhou Lu  Tianjin Airport Economic Area

Jinwan Plaza LD Wang Zhuang
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He Ping Lu

Hai Guang Temple

Ying Kou Dao Shiyijing Road
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Railway Station

Art & Leisure

By Sanne Jehoul

f

Introducing Chinese Authors and Books

Translating Li Bai

Li Bai is one of China’s most influential and well-loved poets, even over 1300 years after he
was born in 701. Despite dating all the way back to the Tang Dynasty, Li Bai’s works are still
fairly easily understandable for Chinese people today, since the language has not changed
too much and the poems’ themes are universal and still relevant. He wrote on friendship,
love, landscapes and political issues, and most children in China get acquainted with his
poems early on in school. Historian Yuan Haiwang, writer of This is China: The First 5,000
Years, said Li Bai is “as important in Chinese literary history as Shakespeare is to the people
of Britain”

=

Writing many of his poems inebriated, it should come as no surprise that one of his most
famous works (especially in English) is Drinking Alone With The Moon. Because of the
complexity of the poem’s language, translations in English have been undertaken by many
authors, resulting in many different versions. Below you can see the original Chinese text (
for B &Y, along with a few selected translations, to see the variety of interpretations

boat on a river and tried to reach for the moon’s reflection, but fell in the water and drowned.

Last Words (translated by Herbert A. Giles)

An arbor of flowers and a kettle of wine:
Alas! In the bowers no companion is mine.
Then the moon sheds her rays on my goblet and me,

The moon, alas, is no drinker of wine;

Listless, my shadow creeps about at my side.

Yet with the moon as friend and the shadow as slave
I must make merry before the spring is spent.

To the songs I sing the moon flickers her beams;

In the dance I weave my shadow tangles and breaks.
While we were sober, three shared the fun;

Follow this link for over thirty other translations:

http://clatterymachinery.wordpress.com/2007/01/26/ Now we are drunk, each goes his way.
li-bai-drinking-alone-with-the-moon-his-shadow- May we long share our odd, inanimate feast,
32-translators/ And meet at last on the cloudy river of the sky.
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that came about. The moon has a symbolic meaning in Li Bai’s legacy, as the story of his death goes that he was in his

AT EE And my shadow betrays were a party of three!
WHE—=h Thou’ the moon cannot swallow her share of the grog,
B ERE And my shadow must follow wherever I jog,
SRR B Yet their friendship I'll borrow and gaily carouse,
And laugh away sorrow while spring-time allows.

HEM=A See the moon-how she dances response to my song;
F B A fi e See my shadow-it dances so lightly along!

2 iEER S While sober I feel, you are both my good friends;

W Y While drunken I reel, our companionship ends,
s b But we'll soon have a greeting without a goodbye,
TRARE At our next merry meeting away in the sky.

XA A
HEZEI Drinking Alone by Moonlight (translated by Arthur Waley)
2R [E) 32 #R A cup of wine, under the flowering trees;
BE1E & ) I drink alone, for no friend is near.

N . Raising my cup I beckon the bright moon,
Ak AR ')ﬁ For hejgwiZh my shadow, will maie three men.
HHAEmE]

J

\
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Art & Leisure

r Tianjin Exhibition )

‘ Last Word
Narrowing the Cultural Gap

Huitai Art Center

Rather than looking at one exhibition, this month’s focus is on an institution in
Tianjins art world. The Huitai Art Center is one of Tianjin’s first contemporary art
galleries, located in the No. 6 Art Zone - which will hopefully expand to the same
level as creative hubs such as Beijing’s 798 Art District — in a building that was once a
royal British Warehouse. Huitai Art Centre hosts exhibitions and events throughout
the year, focusing on both local and international artists. The large, white rooms
provide an excellent gallery space stretching out over about 400 square metres,
housing art works ranging from paintings and prints to sculptures and installations.

www.ht-art.com - htartcenter@163.com
3E Building E, No. 6, Taier Zhuang Lu, Heping District, Tianjin
+86 22 2835 2525

Beijing Exhibition
Head to the Ullens Centre of Contemporary Art (UCCA) this month to catch both of the following exhibitions.
Opening times are 11am to 6pm from Tuesday to Sunday. Admission for both shows is 15 CNY.

4 Jiuxiangiao Lu, Chaoyang District, Beijing
WWW.UCCa.0rg.cn

A Madeln Company Production: Xu Zhen

Xu Zhen is one of the key figures of the Shanghai art scene and an

the conventions and labels of the contemporary art world. The Ullens Centre
is hosting a retrospective of him, with over 100 of his pieces on display,
including installations, videos, and paintings. The variety of works stems
from the early years of his career in the late 1990s to his activities under
his own Madeln Company, which he founded in 2009. A few pieces were
produced specifically for this exhibition. It is curated by UCCA Director
Philip Tinari and UCCA Chief Curator Paula Tsai.

Until 20 April 2014.

Art Post Internet

This is an exhibition questioning the influence of the internet in contemporary
art, and by extension the presence of the infinite networks we are surrounded
by and live within in daily life. The show presents artworks that can be
described as ‘post-internet, which “describes an art object created with a
consciousness of the networks within which it exists”, and offers varied and
fascinating reflections on a still fairly recent phenomenon. Curated by Karen
Archey and Robin Peckham, the exhibition hosts artworks by over 40 artists and collectives, among which Oliver Laric,
Jon Rafman, Aids-3D, and Marlie Mul, in cooperation with the Goethe-Institute China.

Until 11 May 2014

Quote of the Month

“Those who believe in telekinetics, raise my hand.”

Kurt Vonnegut, American author

internationally established contemporary artist, known for his scepticism of
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By Ben Hoskins

friend in the U.S. recently
Acontacted me asking for any

cultural tips or suggestions
for hosting some Chinese clients. She
was probably looking for some dos
and don’ts and also any potential land
mines to avoid in interactions with
them. I applauded the effort to be
sensitive to cultural differences and
was eager to help in any way I could,
but how does one summarise Chinese
culture in an e-mail?

Anyone working in China, or even
interacting with Chinese clients and
partners abroad, has experienced
this cultural gap in some form or
fashion, and likely on a daily basis,
even if not always aware of it. We
might have committed a cultural
no-no that, at best, engendered a

few laughs, or at worst, potentially
damaged a relationship. There is
miscommunication that creates
conflict, or there are actions that
yield confusion. And these things
make their appearance in all shapes
and sizes- creating cultural dynamics
that need navigating in working with
staff and colleagues, clients, as well as
potential markets.

Some people might be thinking, “I'm
not interested in learning about high
vs. low context communication or
other confusing cultural jargon. Just
tell me what to say when I'm making
a toast” That’s fine, and absolutely
understandable, as being willing to
work to bridge cultural gaps takes
time and work, and many may not
be interested in such an investment.

And this article doesn’t pretend to be
an encapsulation of all that culture
may entail. But for most encountering
these realities on a daily basis,
becoming aware of these gaps and
seeking to sort through them can be a
healthy undertaking.

Culture is such a broad term and
means more than just the clothes
people wear, the souvenirs they may
sell, or the food they eat. And it’s
more than just what we see. It’s also,
and even more so, what we don’t see.
Values, beliefs, and even a worldview,
which will permeate all that a people
do or say, are shaped by culture,
and are even part of culture itself.
So therefore, this has implications
for how a people think, act, and
communicate.
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Last Word ‘

Communication is one dynamic of
culture that happens all around us
and seems simple enough, but tends
to yield confusion, frustration, and
conflict. Dr. Stella Ting-Toomey, a
Professor of Human Communication
Studies at California State University,
Fullerton, and a renowned authority
in the field, defines intercultural
communication as “two people (or
two groups) of different cultures in
interaction who negotiate common
meaning”. Having acknowledged
that defining culture itself is broad
and varied, this definition is striking
because it means that communication
is more than just speaking and
hearing, which is what most of
us think of when we think about
communication, but also involves
trying to understand meaning, which
is usually where issues arise.

A story goes of an American oil rig
supervisor in Indonesia aggressively
shouting at an Indonesian employee.
The supervisor likely had the notion
that he was the boss, things were not
getting done, and some motivation
was needed. So you can imagine his
surprise when a throng of enraged
workers chased him with axes!

We naturally view reality through
our own cultural lens, meaning
that we are predisposed to assume
others will not only understand our
meaning in intercultural interaction,
but also expect them to conform to
our cultural norms should there be
any differences. This is not necessarily
with ill intent or with a purposeful
ethnocentrism, but often simply
a matter of failing to realise that
not all cultures are exactly like our
own. We assume that our meaning
is understood, we assume the other
party thinks the way we do, we
assume we are all on the same page,
and it is these assumptions that
maintain the cultural gap.

Anthropologist Edward Hall posited
a now widely used assessment tool
of cultural communication known
as high-context vs. low-context
cultures. In a higher-context culture
less words are used to communicate,
and meaning is often determined
more by context, cultural norms and
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expectations, whereas a lower-context
culture will depend more on the
spoken word. High-context cultures
tend to be more collective, with a
strong emphasis on community
and the group. Neither is better
than the other, and to some degree
we all operate at various points
on this continuum at times. But it
explains why even seemingly basic
communication can create differently
understood meanings when someone
from a high-context culture, such as
China, seeks to communicate with
someone from a low-context culture,
say... an American.

We assume that
our meaning is
understood, we
assume the other
party thinks the way
we do, we assume we
are all on the same
page, and it is these
assumptions that
maintain the cultural

gap.

For example, a representative from
an American company meets
with a Chinese company about
potential partnerships. Pleasantries
are exchanged and basic business
proposals are discussed. At the end
of the meeting a manager from the
Chinese company offers to do lunch
sometime. The American, used to
people saying what they mean and
meaning what they say, takes this to
mean the meeting has gone well and
asks about convenient times to get
together again. But from the other
side it may have simply been a desire
to be culturally courteous and a way
of saying there’s no need to be in
contact moving forward. From both
a low and high-context perspective
the words spoken are the same, and
yet vastly different meanings may be
communicated.

One can see the difficulty that arises
in such encounters. You might
be interacting with your Chinese
partners wondering, “Okay, they said
this, but what do they really mean?”,
and vice versa, a Chinese client might
be wondering why you are so direct
and unwilling to tend to and develop
the relationship.

This cultural gap need not be a
cause for stress and it need not
derail any potential partnerships
and relationships. Simply being
aware of these differences often goes
a long way towards establishing a
healthy dynamic in a relationship.
Understanding that our own cultural
lens is not the sole standard, and
may not be how the other thinks or
communicates will help to alleviate
some of these misunderstandings.
Moving from a low-context to a high-
context form of communication,
it is helpful to remember that
nonverbal messages and situational
circumstances may communicate
more than what is actually said. In
addition, cultivating relationship and
thinking about the big picture will
help in the long-term. Conversely,
moving from a high-context to a low
context one may need to understand
that direct communication is not
meant to offend or imply relationship
is not important, but rather is a way
of expressing a desire to work towards
shared objectives. And it probably
helps to keep in mind that indirect
signals and messages may not always
be understood or received by the
other party.

So how do you sum up Chinese
culture in an e-mail? You don’t. But
even being willing to acknowledge
the reality of this cultural gap is a
good place to start, and being willing
to attempt to navigate and narrow
this gap is an even better start. Aim
for this and you may not have to
end up like that American oil rig
supervisor. [

Visit us online:

btianjin.cn/140414
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Tianjin United Family Hospital

A state-of-the-art facility with 21 inpatient suites
A dedicated maternity ward and NICU
A comprehensive range of medical and dental services for all the family
Direct-billing relationships available for several insurance companies
24 /7 Full ER Services are available

27 Tiamaan Yuan, Tanpang Road, Hex District, Tianpin 30022 1
Tel: +86122) 5856 B5U0
Fax . =86 {23) 5B56 BL59

24h ER :+ 86 (73] 5856 B55E

wiwiw, ufh com.en
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